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THE ST. LOUIS REPUBLIC 


Sold to actual readers during first seven months of 1894, 
11,457,948 papers. 


THE ST. LOUIS REPUBLIC 


Made a daily average net gain of 4,811 in July, 1894, over 
July, 1893, and 3,644 in the past six months. 


THE ST. LOUIS REPUBLIC 


Averaged daily, net circulation, for first seven months 
of 1894, 54,026. 


THE ST. LOUIS REPUBLIC 


Semi-weekly edition goes to 16,155 post-offices, reaching 
8,513 offices in the five States of Missouri, Illinois, Téxas, 
Arkansas and Kansas. 


THE ST. LOUIS REPUBLIC 


Semi-weekly edition averaged each issue for the past 
seven months, 128,360. 


THE ST. LOUIS REPUBLIC 


Is the only St. Louis paper making a detailed and net cir- 
culation statement day by day, and month by month. 


THE ST. LOUIS REPUBLIC 


Invites and courts investigation of its circulation. Its doors 
and books are open for inspection at any and all times. 


THE ST. LOUIS REPUBLIC 


Furnishes at any time an affidavit of net circulation, de- 
ducting spoiled papers in printing, left over and unsold. 
It will also supply proofs in any practicable manner any 
advertiser may suggest. 





























RATES QUICKLY FURNISHED BY 


THE REPUBLIC, Sr. Louis, Mo. 
Or at New York Office, 146 Times Building. 
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TO LARGE 
ADVERTISERS. 


We will insert for any one advertiser adver- 


tisements to the amount of 50inchesspace, single /” 











column measure (or its equivalent in double col- 

umn measure), between now and Oct. Ist, in the Atlan- 
tic Coast Lists of 1400 newspapers for the sum of $2400. 
The space can be used as desired, in two, three, four or 
five insertions. Matter can be changed 
weekly. 

We will get up the advertisement, sub- 
mit proof and supply the necessary electro- 
types gratis. 

ATLANTIC COAST LISTS. 
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WITH ENGLISH ADVERTISERS. 


By T. B. Russell. 
Lonpon, August 1, 1894. 

Since I last wrote in PRINTERS’ INK 
we have had the off-season upon us in 
England, where it is a standard article 
of belief among a large class of adver- 
tisers that summer advertising does not 
pay.- Consequently, the papers have 
contained little new matter of any 
kind, and the voice of the collector of 
advertising patronage is heard in the 
land, crying that all is barren. New 
orders are undoubtedly scarce. 

- oa * 

Now there are one or two remarks 
to be made on this idea about summer 
advertising, and as I suppose they ap- 
ply equally toall countries where there 
is a summer in strong contrast with 
winter, they may as well be set down. 
The basis of the belief that summer 
advertising does not pay is the un- 
doubted fact that more reading is done 
in winter, when there are long evenings 
to be got through at home, than in 
summer, when every one goes out. But 
it would be very easy to lay too much 
stress on this idea. There are even 
some papers which actually increase 
their circulation in the summer—papers 
of the kind that are read in railway 
trains, or employed to beguile the lei- 
sure of the seaside two weeks’ holiday, 
which is an institution practically uni- 
versal here. There is no clerk or book- 
keeper that is so poorly regarded that 
he does not get a fortnight’s holiday, 

" full pay, to go to the seaside in, and 

1any employers give a gratuity as well 
to their employes at this season, though 
the latter custom is less widespread. 
Every shopkeeper, tradesman and every 
professional man contrives to get away 
from town for at least a fortnight in 
the hot weather ; and most people lay 
themselves out to avoid worry, and 
even thought of a serious kind, as 
much as possible during this little rest- 
time. This means an increased amount 
of light reading purchased ; and if most 
papers lose a certain quantity of their 


winter readers during the summer, 
they also gain a certain number of for- 
tuitous purchasers to make up; and 
with a good paper this cannot but 
benefit the weekly average, since a 
proportion of these extra readers will 
become permanent supporters if the 
paper be found interesting. Then 
there is an undoubted increase of sales 
on account of the life insurance cou- 
pon. And in papers that have any 
elasticity in their scale—even in some 
that are not supposed to have any, 
space can be bought cheaper in the 
summer. 
. * + 

Beyond and above all this, however, 
I think there is another very good rea- 
son for not suspending newspaper ad- 
vertising in the summer. As we know 
and see for ourselves (it is perfectly 
obvious) that less advertising is done 
at this time of the year, the space that 
is used can be occupied to greater ad- 
vantage. All newspaper pubiicity is a 
struggle of advertisement against adver- 
tisement, each endeavoring to ‘‘ capture 
the page ""—each advertiser trying so 
to fill his space as to secure attention 
for himself and divert it from his 
rivals, We are all rivals when we 
enter the newspaper, and the rivalry 
is far less keen now than in the winter. 

* a 


Speaking of the insurance scheme in 
newspapers—the plan by which every 
purchaser of certain papers is insured, 
as if by aregular policy against a def- 
nite class of accidents—I have always 
deprecated the value of this kind of 
circulation to advertisers. The extra 
circulation that this inducement pro- 
duces is not of much advertising value. 
You constantly see the coupon torn 
‘out and the rest of the paper thrown 
away. It is a notable fact that the 
first English paper to start this scheme, 
Tid Bits, has never wavered from its 
original offer—£100 for death by rail- 
way accident. It has paid something 
about $15,000 compensation altogether. 
There are at least two papers run in 
direct imitation of Zid Bits, that offer 





a 
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a £1,000 compensation if you can get 
killed with one of their coupons on 
board you, and one that gives £2,000 ; 
also plenty of papers of this class give 
more or less complicated insurance 
schemes in addition, covering different 
types of accident and different degrees 
of injury. But inquiry at various 
centers of sale showed me that 7id 
Bits still leads all papers of its class. 
The others have large circulations, but 
the original paper is by a long way on 
top and will stay there. 

* » * 


Which things are an allegory—or 
rather they are an illustration—a flat- 
tering unction which all people who 
are imitated may lay to their souls with 
confidence. No imitation has ever 
been a success of the first order. This 
sounds a large generalization, and I 
hasten to clothe it in the authority of 
Mr. John Morgan Richards, by whom 
it was first impressed upon me. If I 
had said it, it would not stand for 
much; but backed by Mr. Richards’ 


_ authority and his experience in both 


hemispheres, which is probably unique, 
it is worthy of attention. 
~ * + 


Emerson’s Bromo Seltzer is being 
energetically pushed in this market by 
a liberal scheme of trade organization, 
pamphlet distribution and newspaper 


advertising. A handsome two-horse 
vehicle of American manufacture, with 
a colossal Bromo Seltzer bottle erect 
upon it, is making a tour of the drug 
trade ; the enameled tin counter stand, 
already, I believe, well known in the 
United States, is being put out. A 
limited company has been incorporated 
to represent the proprietors; Mr. J. 
M. Richards is directing the campaign 
and has secured the services of Dr. B 
T. Bedortha (late of Anti-fat and Dr. 
Pierce’s London house) to superintend 
the details of the work. 
* * 

A rather curious law case was de- 
cided the other day by the Westminster 
County Court. There is a newspaper 
published twice a week, called the 
Bazaar, Exchange and Mart, which, 
exists for the purpose of publishing 
private persons’ sale and exchange ad- 
vertisements, and an admirable paper 
it is, having a clever organization for 
the prevention of frauds. Private ads 
are taken at a cheap rate, but trade 
announcements are also accepted for 
insertion in a separate section of the 


paper, and at higher prices. A firm 
in trade contrived to get some adver- 
tisements inserted as private ones, at 
private rates. The paper found out 
about it and sued for the difference in 
price, which was duly awarded, with 
costs, by the court. ‘This is quite fair, 
but it looked like a difficult case to 
win. Of course, the wrong inflicted 
on the paper by the subterfuge was not 
confined to the difference in price. It 
would do the Bazaar harm if trade 
ads could be smuggled in under the 
guise of private ‘‘ wants”; but the 
claim was wisely confined to the actual 
money involved. The case will no 
doubt serve as a warning. 
+ 


A less important but more amusing 
case was the prosecution of W. H. 
Smith & Son, the well-known news 
venders, for selling indecent prints. 
Now the Smiths, who handle a large 
proportion of all the newspapers sold 
in this country, are squeamish even to 
prudery about what they will sell—a 
circumstance that gives piquancy to 
this prosecution. Asa matter of fact 
(I hope it will not be still sad judice by 
the time these lines get back to Eng- 
land), the case is a very paltry one. 
Some smart detective had discovered 
that if you held up to the light a cer- 
tain page in a weekly paper published 
here, two pictures combined before the 
eye of the spectator in such a way as 
to make a gentleman in one picture 
appear as though he were rather famil- 
iarly caressing a lady in another. Of 
course, this was an effect which might 
easily arise accidentally, and could not 
very well be compassed purposely, 
since, unless the paper were litho- 
graphed throughout, the ‘‘ lay ” of the 
two sides of the page would be sure to 
vary perceptibly. As a matter of fact, 
in a copy of the paper that was shown 
to me, the lewd effect which outraged 
the modest soul of that Liverpool de- 
tective was not produced atall. But, 
as Mr. Gilbert sings, ‘‘ What a very 
singularly pure young man that pure 
young man must be,” to have found it 
out at all! I believe America is tol- 
erably ‘‘ modest,” but even Boston 
hardly reaches ¢his standard of pu- 
dicity. 

oS * + 

** Agony” column advertisements 
are perhaps not quite legitimate copy 
for PRINTERS’ INK, but here are the 
materials for a couple of romances, 
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culled from the personal advertisements 
enshrined in that place, which seem 
worth the reading. The first series 
seems to tell the vagaries of a wayward 
daughter. These advertisements ap- 
peared in the order given, at intervals 
of a few days, and each was repeated 
three times: 





M'Sbout 7 —LEFT her HOME on Licwey Ray 

about 7.0, GIRL, 15, height 5ft. ™ 
wrk hair and comple: om ae blue skirt, 

pink blouse, and brown straw hat; ee robably 

V n direction of London Brid or Victoria. 2 

D to seek situation. —-INFORMATION 
a iy RECRIVED on behalf of parents by 

Akerman and Co., Temple Chambers, Temple 
venue, E. C. 


V IOLET.—-Eve: 





rything satisfactorily arranged. 
Pray return at once to your “aieees 5 father 
or mother, or let Mr Akerman, Temple Cham- 
bers, Temple avenue, know where you are. 
Vather wa ting in London. 





y — darling, come and spend day with me 
ou intended last Saturday. Am still at 
dress; or will meet you etna Will 
onsult your wishes every possible way. In any 
case let me know where can send money for your 
wants. All I have is yours. Rely on me, oy “ee 
and come without an hour’s b ~~ FATH 


8 aan 





V IOLET. Write and say where you will meet 
a. Py mother or father. Your wishes 
abroad to 
out. You 
veness, 80 
8o relieve 


as to sec engagement or goi 
c whet vs rt shall be carri 
have done nothing which needs fo’ 
communicate your plans at once an 
our anxiety. legram or 

you are well 





V 1 wether 3 returned. I propose going 
urne. ad ge a join me?! Will Key 

enue oe, ucation or Miss K 

can arrange for medical profession. Wire 7 

write time and place you can see me, in confi- 

dence.—MATER. 





This is pathetic rather than amusing; 
there may be a tragedy behind it. 





A CONCESSION, 


** CuestER Eveninc News,” ) 
Oldest Daily of Delaware County. | 
537 MARKET STREET, i 
Cuester, Pa,, Aug. 7, 1894. 
The Co.: 


GENTLEMEN—We would like to name you a 
special rate for advertising the ——, 
either the small ad or a full column. We 
inclose you a card of our rates, We will give 

you a rate of 25 per cent discount and also 
allow you agent’s commission if you place 
your own business, which would simply cut our 
rates in half. Ours is a four-page, eight-col- 
umn paper, but after September will be a six- 
olumn, six or eight-page paper. Has acircu- 
I ation of 3,600 daily, and is the oldest and best 
established paper in this city and Delaware 
County. Should be pleased to hear favorably 
from you 
Respectfully, 
ESTER EVENING NEWS, 


Mrs. Harriet Hussarp Ayer, who in- 
vented the Recamier Cream and was declared 
insane by a sheriff’s jury on March 10, 1893, 
has been reinstated in the control of her 
property. 
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The ladies’ plaint that man’s untrue 
‘There's surely no denying ; 

And evermore, from flower to flower, 
The winged God is flying. 

But, girls, if you would know whose fault 
Are wicked Cupid’s capers, 

Behold your loveliness portrayed 
In all the daily papers! 


When first I saw Van Houten’s maid 
Serving the cocoa fragrant, 

I vowed that here my heart shou'd rest 
Nor e’er again turn vagrant. 

But, ah, before the sun had set, 
"6: Syrup of Figs’’ girl caught me! 

Her dimpled arms and graceful pose 
Straight to her small feet brought me! 


My fickle heart might still be true 
To catarrh convalescent ; 

But “ cough and sneeze and sneeze and cough” 
Made young love evanescent. 

Next came the ‘* Seven Sutherlands,” 
Perfection I did think ’em, 

Until, one rapturous day, I saw 
Perennial Lydia Pinkham. 


Hood’s Sarsaparilla patient I 
Admired with great devotion, 

Until * that tired feeling '’ put 
Me in another notion, 

I loved ** Viola Cream ”’ awhile, 
But suddenly forgot her, 

For vignette on a toilet soap 
* Indorsed by Mrs, Potter.” 


To Madame Ruppert, ‘* Duffy’s’ 
And many more I wander ; 
And thus it is that man is prone 
His love, broadcast, to squander. 
Fair maids, who view with loud complaint 
Ri tendency alarming, 
Vis all your fault—why will you be 
So infinitely charming ! 
Edna C. Jackson, 


’ girl 





WANAMAKER’S ADVERTISING 
W. E. Curtis recently had an interview with 
Mr. Ogden, the managing partner in the firm 
of John Wanamaker, Philadelphia, concerning 
the cost of advertising. After remarking that 
the firm spent between $300,000 and $400,000 
every year in advertising in the newspapers 
of Philadelphia alone, Mr. Ogden told Mr. 
Curtis that the firm dves no general advertis- 
ing. ‘The monthly magazine and the weekly 
newspaper are of no value except for the mail 
branch of the business, goods that are ordered 
and shipped by mail, for according to their 
theory an effective advertisement must be new 
and fresh every morning, and contain infor- 
mation of public interest, like the telegrams 
in a newspaper. The firm never published 
-_ same advertisement twice. Their custom- 
rs, who include almost the entire population 
of f Philadelphia and the suburbs of the city, 
had been taught by experience to look for 
their advertisements just as they looked for 
news of the day—to see what’s up. This 
makes it necessary to have them attractive, 
interesting and truthful.— West Chester (Pa.) 
Republican. 


o> __———_ 
A GREATER CUTTER THAN THE 
VIGILANT. 
Frnt MEDICINE DAY. —Camteria, le. ; Pas- 
la, 34c.; Po nyt s Extract, 1 Listerene, 
49c. ; Paiine’s Celery 
Pilis, ood’ rilla, 4c. ; Brown's 
— r, + FR. Carter’s Lit le Liver Pills, 9c.; Vin 
9c. ; — Carlsbad Salts, 49c. 
TiMMES, 909 Broad w: 
—WN. Y, Evening Sun, Aug. 9, 1804. 
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LOUISVILLE 





Courier-Journal 











30,000 DAILY, 30,000 
37,000 SUNDAY, 37,000 
145,000 WEEKLY, 145,000 


LARGEST ISSUE AND SALE 


The Most Influential Newspaper 


Printed South of Philadelphia, Cincinnati 
and St. Louis. 
© 
THIS FACT IS OF INTEREST TO ADVERTISERS. 
© 


EASTERN OFFICE, 


A. FRANK RICHARDSON, 


TRIBUNE BUILDING, NEW YORK. 
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CHARLES AUSTIN BATES, 


WRITER FOR BUSINESS MEN, 
VANDERBILT BLDG., NEW YORE. 


Common sense and a knowledge of human nature are the first requisites 
in the writer of advertising. After that he needs a facility for combining short, 


simple words into terse, concise, convincing sentences. 
It should be crisp and clear and sensible. 


nest. 


Advertising is in ear- 
I do not claim any great lit- 


erary ability, but I can generally make people understand what I’m talking 


ibout. 1’m a business man first. 
that I succeed in nine cases out of ten. 


I try to make my ads sell goods. 


I believe 
A client wrote me last week, saying : 


‘ The ad is perfectly satisfactory. We are not ‘ enthusiastic’ about it, but it is 


very much better than we have been running. 
make the ads better than they have been. 
Under date of Aug. 7, another client says to me: 


this a. m, are just what we want. 


~ © ‘Thets all i promise—I will 


How much better I can't tell. 
‘The ads received 


You are getting right down to the point 
we wish to make, and in just the right manner, we think, to sell 





Our 


recent suggestion you can dispose of as you see fit, for these ads can’t be im- 


proved upon.’ 


In a letter dated Aug. 6, the same firm says: 
orders of late, directly traceable to your last circular.” 


pleases me a great deal. 


‘* We have sold several 
That sort of thing 


There are really several branches of my business, and while it is sometimes 
hard to correctly classify the work and to fix a price on it, I have endeavored 
to cover the ground approximately in the following paragraphs : 


MAGAZINE ADVERTISING. 
The cost of space in the leading magazines 
makes the matter of “co; omy ” very important. 
A quarter ein 6 leading oa © = 
time costs well onto Thake It effective, 
Better spend $10 to make it effective. That 


is about what I cha a paring a quar- 
ter e, without il aes ion; $15 ee for 
ahalf page; $25 for a page. 


GENERAL ADVERTISING. 


By that I mean anything outside of the reg- 
ular retail lines—anything unique, an. 
requiring 8 treatment and the use 0 
exclusive ideas. For such adsIchargeabout 
$5 each, or $25 for 6, though sometimes I have 
tocharge more. I have a number of samples 
of this kind of work. 


MEDICAL ADVERTISING. 


I have made somethin; ng of . Species of 
medical ads, —— an ets. Partly 
because there is much n of — work in 
this line and partly because I like the > 
of medicine and kpow something about 1 

I write common sense ads, which are tech- 
nical, correct, and I know of a number of 
n which’ they have hae very eee. 
For such ads I charge al t $5 each; $20 o 
$25 for a series of 6. a series of 6,8 or 12 will 
give the best results. For short circulars I 
charge ee. ———— $25 and more, accord- 
ing to the work involved. 


TRADE CIRCULARS. 


Ihave been flatteringly yg in the 
preparation of circulars for jobbers and 
manufacturers to send to their trade—circu- 
lar letters, folders, booklets, etc. A are 
important, and can made every 
time, if the Spots are right. 
such matter it costs so much for qt 
and postage that it is really “ extrav: 
economy a 4 to Ay ay 
either to he matter entirely or *-3 
revise an ticise it. Such work varie: so 
much that ft is impossible to quote definite 
pete es; $5 or $10 for a circular and $10 to $25 
or a booklet are approximately correct. 
Send for samples and estimate. 


CATALOGS, 

I = ile, range and write matter for 
—-. oe This. is Ct place oe ith 
arges are ificant in comparison w 

the total cost. e ordini trade catal 

barren of any attractiveness, either in he 
mechanical effect or in the text. This year’s 
pe om is about like last year’s, and two cat- 


rom different houses in the same line 
po re practical ly the same ted differing onl 
in expensiveness. Get out a catalog that will 
make a ripple ay the pool of trade, that 


will go clear to — aoe stir up busi- 
ness you never os re—let me 
I he a. he the printer, 


help. I arrange ti 

so obviating many mistakes and much irri- 
tation. I can do this because I was a prac- 
tical printer forfive years. Send forsamples 
and estimates. 


RETAIL ADVERTISING. 

My book, “ Advertising for Retailers,” tells 
the most that 1 know about retailing: You 
can tell from it whether you would like my 
ideas and hm A work. I'll send it for25 cents. 

write retail advertising for less than any 
onan kind because it is easier todo. Sing’ ie 
retail ads are about $2 each. If I write ten at 
once, $1.50 each—if fifty or more, $1 each 
ee AND DESIGNING 

I have engaged thi rvicesof the best all- 
around pen-and- ink ¢ artist {know of. I think 
he can do better work for advertisers than 
any other artist. He will qostny @ room in 
my ay after September Ist, and I am now 

5° give estimates on weeks! for delivery 
after thal date. 


STREET CAR CARDS. 

I can supply the matter for a car card, can 
make an a nal drawing for it, have theen- 
ra wing me ie and the cards printed, if you 
ike fabmit | —r sketches first, of course. 

INTING. 

When it is denna I take chi 
as of circulars, booklets, catalogs, ~ be 
‘or my clients. My printing is all done by 
Printers’ Ink Press and by Nathan Bros., 
Lotus Press. I consider these two the best 
printers in New York. I don’t go to “cheap” 
printers—it don’t pay. 


e of the 


CHARLES AUSTIN BATES, Vanderbilt Building, New York. 


*Since then I have received two new orders from the same firm. 
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For three dollars you get a dozen 4%-pound cans of the best 
Job Inks in the world. 
Selected colors or made to match. 


If your bank account will not stand such a drain, send one 
dollar and get four cans. 


Peed ad 


PPP A 


POPP PPL, 


Bigger cans and more of them at the 
same price, 25 cents for each 4% pound. 


NAZ-= WOe 





——~~wwwee. 


Best Job Inks ever known. 
Send check, or money, or stamps, to 


WM. JOHNSTON, Foreman of Printers’ Ink Press, 
10 Spruce Street, New York. 


Snseptinne-Cueeine. Brown, Red, Violet, Purple and Five-dollar Black. For these send 


50 cents for 14-pound cans. 
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THE CO-OPERATIVES. 


Briefly described, co-operative news- 
papers are those that are partly edited 
and printed by a corporation for 
different papers in various sections of 
the country. The matter furnished on 
the co-operative sides of the papers 
consists chiefly of general news and 
selected miscellany, together with a 
line of advertising matter. This matter 
usually occupies the whole of one side 
of the paper. The other side is left 
blank, and is sent in bulk to the local 
office of the newspaper, where it is 
filled in with home news, local adver- 
tisements, etc. 

About 11,000 country weeklies are 
published in the United States, and of 
these more than 7,000 are co-operatives. 
The co-operative associations are as 
follows : 

NO. OF PAPERS. 
Western Newspaper Union 
Printing houses in Omaha, Des 
Moines, Denver, Detrvit, Dallas, 
Lincoln, St. Louis, Topeka, in- 
tield \Chicago, Kansas City, Fargo, 
Aberdeen and St. Paul. 
N. Kellogg a Co. 
* Printing houses in ae Cleve- 
land, Memphis, Kansas ity Cin- 
cinnati, Minneapolis, ichita, 
Little Rock and St, Louis. 
Atlantic Coast Lists 
Printing houses in New York, 
Boston, Philadelphia, Pittsburgh, 
Baltimore, Atlanta, Birmingham 
and Charlotte. 
Chicago Newspaper Union 
rinting houses in Chic 
waukee, Fort Wayne, 


, Mil- 
Solio, 
York (Nebr.), Sioux City and In- 


dianapolis. 
San Francisco and Northern Pacific 
Es ae 
Printing houses in San Francisco 
and Portland. 
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The amount of capital invested by 
the unions in this work is fully three- 
quarters of a million. This plan for 
printing newspapers is of comparatively 
modern origin. The idea has been 
claimed by two well-known publishers, 
and dates back some thirty years. The 
growth of the co-operatives, it will be 
seen, has more than kept pace with the 
growth of the country. When, twenty- 
six years ago, the total number of 
newspapers was believed to be between 
six and seven thousand, the number of 
co-operatives was probably not more 
than six or seven hundred. 

This increase has resulted, first, 
from the great saving to the country 
publisher in cost of publication. It, 
moreover, enables him to furnish his 
readers with a better paper, for the co- 
operative side is ably edited, and every- 
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thing in it is selected with great care ; 
and the system has wrought great im- 
provement in the home side of the 
newspaper in making the composition 
and press-work to compare more 
favorably with the side printed in the 
co-operative office, which always shows 
the best workmanship. 

Papers not co-operative have been 
obliged, in order to compete success- 
fully with them, to improve their own 
facilities for type-setting and press- 
work, and hence to the co-operatives 
is due, in a large measure, an imprcve- 
ment in the appearance of country 
weekly papers generally. 

At a time when one of the large 
New York dailies was reduced to two 
cents and the number of -its pages was 
multiplied, people said it would be a 
failure, but the result was that other 
New York dailies were obliged, in 
order to compete, to increase the num- 
ber of their own pages, and reduce 
their price to correspond. ‘This has 
been true of the country papers in con- 
nection with the co-operative printing 
houses. 

The weekly editions of many daily 
papers have declined of late years in 
circulation, because of the widespread 
diffusion of the co-operatives, and in 
order to compete with them they are 
offered to subscribers in combination 
with magazines and other publications 
at extremely low prices. 

When considered from an advertis- 
ers’ standpoint, the co-operatives offer 
many inducements that cannot be 
equaled by any other papers of the 
same class. They are above the aver- 
age in circulation, and in several of the 
principal lists it is shown that 60 per 
cent of them are the only papers pub- 
lished in their respective towns. 

It is claimed by some advertisers 
that a co-operative paper is not as good 
for their use as a purely local paper, or 
as the home side of the same paper. 

It is claimed by other advertisers 
that the co-operative is of more value 
because the advertisements are set more 
judiciously and there are not as many 
of them. These statements are put 
forth so frequently it is possible there 
may be some truth in both of them. 

For country advertising there can be 
no question, making allowances for all 
objections, as to the advisability of 
using the co-operative lists. 

The matter is pretty clearly set forth 
in the following statement issued by 
the Atlantic Coast Lists : 
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A LESSON IN ARITHMETIC, 

Suppose, for example, you wanted to 
insert a four-inch electrotype in 1,400 
country papers one week : 
Cost of 1,400electrotypes, wooden base -“ Oo 
1,400 mailing boxes for the electros,. . 21,00 
Postage on the qnetees 126.00 
Wrapping and addressing electros., . 25.00 
Postage, two letters to each paper..... 56.00 
Letter paper and envelopes.......... 10.00 
Clerical labor and correspondence. coe 90.00 


’ —.—_—_— 


$476.00 
Assuming that each paper would 
charge for four inches but one dollar, 
$1,400 would be the advertising bill— 
add this to $476—and the grand total 
becomes $1,876. For $266 and one 
electrotype you can have the four 
inches inserted one week in the 1,400 
local papers of the Atlantic Coast Lists. 
The total number of co-operative 
newspapers in each State, as gathered 
from the printed catalogues of the 
various unions, is as follows: 


Connecticut 
Delaware 


Tinea . 
Indian Territory 
Indiana 


Massachusetts 
Michigan 
Minnesota. 


exico,.. 
New Yor! 
North Carolina 
North Dakota 
Ohi 


Oregon 

Pennsylvania 

Rhode Island 

South Carolina.... . 

South Dakota... 

Tennessee, .. 

Texas. 

Utah... 

Vermont. ig 
ea aes 
Washington 

West Virginia 


Wyoming. ..... vesseses 


7,367 


PRINTERS’ INK. 


THE “AD” MAN. 
You may talk aos your editors who sit in 


easy c 

And try to fom ‘the whole machine and put on 
lots of airs, 

And seek to make the people think it’s what 
they have to say 

That keeps the aon on the move and 
makes the paper pa 

But don’t you ever think’ it, for the whole 
truth simply is, 

The editor's not in it with that huge conceit 


° 

For there’s "only one essential in the whole 
newspaper plan— 

Success depends alone upon the advertising 


man. 
—Nixon Waterman, in Chicago Journal. 





A PATRIOTIC SCHEME. 


A La Salle street cigar man, who is con- 
stantly resorting to schemes to attract the 
crowd, hung in his window the first stanza of 
America,’ and then wrote at the bottom of 
it that the present is a good time for patriotic 
people to whistle the air. It was curious to 
notice that quite a number of men hummed it 
as they walked along.—Chicago Herald. 


SECOND-CLASS MATTER TO NON- 
SUBSCRIBERS. 


It has been the practice of some publishers 
to send by mail, at pound rates, copies of 
their publications adresse d to delegates to 
the conventions of various trades and profes- 
sions that are frequently held at points con- 
venient for that purpose. The post-office 
department has decided that such copies, not 
being sent out in fulfillment of subscriptions 
and not coming within the definition of 
‘sample copies,” as given by the Postal Laws 
and Regulations, are subject to the four-ounce 
rate of postage, which must be prepaid by 
stamps affixed. Superintendents and others 
to whom this order applies are expected to 
see that it is strictly en yeni 


IT WAS NOT NECESSARY. 


Old Spinster—Were you going to pin that 
on me, you bad boy? 

Boy—No; I was ie to put it in the win- 
dow. Anybody can see what you want with- 
out a sign.—/udge. 





PRINTERS’ INK. 


THE PRICE OF THE TORONTO 
DAILIES. 


Roy V. SoMERVILLE, 
Special Agent for U. S. Advertising.in 
Preferred Canadian Papers. 
Times a 41 Park Row. 
New York, August 9, 1894. 

Editor of Printers’ Ink: 

Dear Sirn—Park Rowe’s letter in your last 
sue, with regard to the selling price of the 
toronto Globe, Mail and Empire, conveys 

1 erroneous idea, 

In Toronto and generally throughout Canada 

ere is very little news-stand or newsboy sale, 

»-pecially of morning papers, and I am safely 

ithin the mark in saying that nine-tenths of 
he total circulation of the three papers men- 
toned is delivered each morning by the car- 

er system to actual yearly subscribers, 

The street or news-stand sale of the later and 
cheaper editions is of very small proportions. 

Yours truly, 
Roy V, SoMERVILLE. 

Mr. Somerville knows all about the 
habits of the Toronto people. When 
he asserts that as a general rule they 
pay two or three cents on yearly con- 
tract for a paper that can be had for 
one centa day when wanted, he knows 
exactly what he is talking about. Many 
people suppose Canadians to be pru- 
dent and canny. It appears, however, 


that they are among the most open- 
handed people in the world. 


oo 


A MINNESOTA VOTE ADVERTISEMENT. 
St. Paut anD DutuTtn RaltLroap, l 
Land Department. 
Sr. Pau, Minn., August 5, 1894. f 
Evlitor of Printers’ INK : 

Dzar Sirn—The inclosed card was handed 
me by a politician — a recent election in 
thiscity. Itseems alittle out of the ordinary. 

Yours truly, 
James Roan, 





VOTE FOR 


JAMES W. FISHER 





xX 


For Justice oF THE Peace— At Large, 
And ask your friends to do so. 


t= Old or 25year-. 13 yearsin 
Fur Trade, ears Ald: rman, and 5 
years Assistant oe Inspector, and 


NOW in DISTRESS 








——_—___- +> 
AN OREGONIAN ADVERTISEMENT 
CURIO. 
PorTLanD, Ore., Aug. 6, 1894. 
Editor of Printers’ INK: 
I think this, from the **To Exchange 


lumns of a Portland paper, worthy of pub- 
ti ity in your columns, as a curiosity. 
T. R. Watt. 


(700d? DRIVING HORSE FOR | LADY, AND 
bu; for real estate; smal] incum- 
ection ; state full particulars. 


brance no oO 
Box 77, city. 
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REMARKABLY GOOD—FOR DETROIT. 
Detroit, Mich., Aug. 9, 1894. 
Editor of Printers’ Ink : 


A local drug store exhibited a new line of 
cork-screws in their window recently and the 
following sign was displayed : 





A 35c. CORK-SCREW FOR toc. 
We do this to draw trade 


(not corks). 








Yours respectfully, 
Witt H, Hovcs. 


THE MACY OF COLORADO. 
LoveELanD, Col., Aug. 11, 1894. 
Editor of Printers’ Ink: 
In a pleasant, clean and original little store 
in — not far from here, is a sign which 
Teads: 





GarpDEN RAKES AND SAFETY Pins, 





I consider this to be one of the leading con- 
glomerations of the century. 
W. L. THorNDYKE. 


CELEBRATION, OR WHAT? 
Editor of Printers’ Ink: 
The following was clipped from a leading 
Montreal paper: 
On account of the death of the senior part- 
ner our establishment will re-open Wednesday 
morning. READER, 


NO CHANGE. 
Puaenix, Ariz., Aug. 9, 1894. 
Editor of Printers’ Ink : 

G. W. Melvin, hardware merchant, has con- 
tinued an advertisement in the Lancaster 
(Mo.) Z£-xrcels‘or without the change of a word 
since 1866, and is still running it. 

S. PALMER, 


VERY UNIQUE, 
Hamitton, O., Aug. 4, 1894. 
Editor of Printers’ Ink: 
Inclosed is an ‘‘ad” of one of our bicycle 


dealers, which I think very unique. What is 
your opinion of it? Rosr. H. FisHer. 


tc 





If a thousand copies of the Herald, Tri- 
bune or Post were to be printed on an extra 
fine quality of paper and offered for sale at 
say ten cents eacli, are there a thousand peo- 
ple in New York sufficiently luxuriant or ex- 
travagunt in their tastes to insure the sale of 
the edition at that price? 
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ADVERTISING IN THE TROPICS. 


In Jamaica I had a man carrying my 
specimen box, one day, says a writer in the 
N. Y. Sun, whose sole garment was a flour 
sack branded in red and blue: 





SMITH’S 
NEW PROCESS 
XXX 
FAMILY FLOUR. 
_ Warranted Full Weight. 





Sai Rye 
Classified Advertisements. 


Advertisements under this head, two lines ormore 
without display, 25 centsa line. Must be 
n one week in advance. 


[SE the Persian Corn Cure. 

Goo HOUSEKEEPING. Ads. 
(joo HOUSEKEEPING. Ads. 
QUNBEAMS, FOR THE LITTLE FOLKS. 


DS. VIC E'S MAGAZINE, 200,000. 
Building, N. Y. 


DS. VICK’S. MAGAZINE, 200,000. 
Building, N ee 


Ds. 8 ead MAGAZINE, 200,000. 
Building, N. Y. 
DS. VICK’S } MAGAZIBE. 200,000, 


dé Building, N. 


7. HE ST. NICHOLAS — wants your 
attention, and Geserves 1 


TSED Columbian postage stam ps are bought 
l by E. T. PARKER. Ry Bethlehem, P Pa. . 


MALL half-tone cuts. Send proofs and prices. 
OO DUPORT No. Elm 8t., Westfield, Mass. 


LLUSTR’D features for news Ts and advrs. 
HARPER ILLUSTRATING SYN., Columbus,0. 


Ae wanted. Samplesa »les and terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 

N EW borders for effective advertising dis; a4 
E.L.SMITH, 180 Washington St., Boston, oa 


WY ABseS -Grcers. at 10 {Soo a line, for a 
weekly family paper cire, proved. 
O. L. MOSES, 132 Nassau St. ” 


A® accomplished and ae editor wishes 
to invest in a daily news per, So or 
preferred. Address ‘INV yESTOR, Box 672,N. Y. 


V 7 ANTED—To bay! Ind. or r Rep. sommenacent 
job office, or £2 300 os La in Vey or oo 
10,000 or upwards. Thomas, 
Chicago, I 
Me ORE newspaper men to rmen to know the saving of 
a ea labor — ed caused by the prep- 
aration of copy on the on te: 
327 Broadway. ew York. speneeae. 


Goop. printer or ad solicitor can secure ste: 
rh by buying few ——- doliacs’ 

vo of s r near York. 
‘ F.S. B.,” care re Prnkens pa % or 


38 Times 
38 Times 
38 Times 


38 Times 


it) G MALL TALK ABOUT BUSINESS!” 


6é SMALL TALK ABOUT BUSINESS” guides 
in you Joe Die rae Seeneies ~f- 4 AB oe. —_ 

ur ca s about it and mailed 
free. FREMONT PU PUBLISHING CO., Fremont, O. 


WANTED Man acquainted with general ad- 

; Rai wie to dog - Hog ee in a gen- 
eral advertising agency, desira’ located, well 
established —_ doin 3 see business. ice 


8. F.L.,” w. 
Scott, 114 Scone 8t.,N. ¥ _— ” 


PRINTERS’ INK. 


A GENTLEMAN familiar with the details of 
book making, the publication and Lae 
tion of magazines, and ex,erienced in the 
agsesent of canvassers, desires a — n with 3 a 


R MART, “care of B of Printers" Ir 


A Sage ‘traveler, whe can sell any 
astomed to earning 2,000 to 32500. Fis 
e 7m & year, is 
open to engage with a first-class house. Salary 
°F comimianion from September first. g 
in first instance, MORGAN NELSON, Green 
port, Long I 


N OFFER Le yh — MEN.—An el 
pela design Pigs a 


you by your A to ree Melk 
duces a Eavoraine sonata m. Give exact size 
and wo at submit a sketch. No charge 
if notaccep' MOSELEY, Box M, Elgin, 
‘ASH PAID ‘FOR STORIES—Stories seagehes, 
etc., ted for the Chri 
de-awake trade pa 
de of 





etter 


wast can we do for you in Washington! 
Commissions for pet ee, adve' 
and others execu at ri 
views secured, lite: 
pared, and b 
—. Save yourself a tri 
to ASSOCIATED T DE a es 
PRESS 8 FSt., N. W., W., Washington, D.C 


Alntshers, for 9 22 poral 
eces i] 


ral 
ia The 1894 edition is no exception. News- 
paper publishers will find it an elegant sheet to 
ristmas d 


an 
rtising agents for fall and holiday 
— Pay sell to but: one party in a p! 

for sam 4 copy and WA OFFITH 
aXT LL & CADY CO., embossers, Holyoke, Mass. 


WE have it and you want it! What is it! 

in Clover a back number. It is om ev- 
erybody’s mind. Thi are 
zie 15 not in = 


Free 

‘aces (half-tone °) 1896 Presidential favorites, a 
pematiful work = art, national colors and em- 
blems. Very en‘ 
ete) mA, for young an 


and old. 
mail, 15 cents. UNIQUE AD- 
Venrisine sPkCLaLry KY CO., No. 31 wee 
Bldg., Detroit, Mich. 


N laos ngs ew of seventeen years in the busi- 
ess Office of a weekly of world-wide rep- 
circulation of its class, 

something. Advertisers may 

it of this experience at mere 

f you will send mea pented 

l return it at once with su 

icism as will probably enable 

you to improve the wage ccctbeees «= of t . For 
this my c + yt mable, fs Nothing 
for the first ad ; two dollars each for subsequent 
ods, if they do not exceed the eof a e of 
the Century or 3; five dollars each for 
larger ads. WM HN, 2115 West Norris St., 
Philadelphia, 











SPECIAL WRITING. 
yaa tired focting is cured by my “ed. copy.’ 
t makes the editor eG. tHe 
MOND, ia, 7 I. 


teal 
STREET CAR ADVERTISING. 
J OHNSON’S figures are never beaten. 


A. J. JOHNSON, 261 Broadway, New York City. 


Wwe TE TO FERREE, First National Bank 
Bldg., Hoboken, N. J. 


re Street Car Advertising, everywhere 
GEO. W. LEWISCO., Girard Bidg.. Phil’a, Pa. 


Be inducements for adv: advertising on the ele- 
vated railways New = Brooklyn and 

street cars everywhere and original 

sketches free. CO N BROS., Temple Court, 





PRINTERS’ INK. 


ADDRESSES AND ADDRESSING. 
S' NICHOLAS. 


| )»ERSONS who have ve facilities for bi ad- 

vertisers and consumers into contact through 
lists of names ans resses may announce them 
in 4 lines, under this head once for one > dollar. 
Cash with order. 


RS bought, — or rented. Valuable 
f fresh letters always in stock for 
ite for ists ‘and rices. Medical let- 
GWELL & CO., 112 
henge, I. 
——(q~.1>—_— 

BILLPOSTING AND DISTRIBUTING. 

vy ces 200,000 beats billposting, coz it’s per- 
manent. 


yess ~ ed beats billposting, coz it’s per- 

yi = gang beats ats billposting, coz it’s per- 
manen 

V ICK’S oman beats billpo: billposting, coz it’s per- 
manent. 


R. 


™ JOHNSTON, advertising fencer. 
oO 


1 Franklin Ave., St. Louis, 
+>) 
MISCELLANEOUS. 


GT. NICHOLAS. 

[ [SE the Persian Corn Cure. 

Goo HOUSEKEEPING. Excellent. 

Goer HOUSEKEEPING. Excellent. 

GUNBEAMS, FOR THE LITTLE FOLKS. 

yes MAGAZINE Al + 1—0= 200,000. 

Vices MAGAZINE Al + 1 — 0= 200,000, 

yer MAGAZINE Al + 1 —0— 200,000, 

yick’s MAGAZINE Al + 1— 0 — 200,000, 
7 AN BIBBER’S 


ters’ Rollers. 


eS cabinet photograph a id 35c. and receive 
dl miniature photos. G. AIRFIELD, Wind 
ap, 


ADVERTISING AGENCIES. 
AM indorse ST. NICHOLAS, 





A LL take ads for VICK’S. 

A LL take ads for VICK’S. 

A LL take ads for VICK’S. _ 

A LL take ads for VICK’S. _ 

GUNBEAMS, FOR THE LITTLE FOLKS. 
AGENCIES know GOOD HOUSEKEEPING. 
AGENCIES know GOOD HOUSEKEEPING. 


; EO. ¢ KRANTZ, special advertisin mt for 
BN. Y. dailies. 0b W. 14th St., N.Y. ‘os 


at hey? ie 9 ‘City and country é rs. 
See GEO. W. PI “ACE, enn i 

1 00 cman dailies, cir cire. ; $9 rate. 

FLETCHER ADV. AGENCY Glevdand: o. 

‘(HE INTE STATS ADVERTISING AGENCY, 

Kansa , Mo., offers general advertisers 

on reasonable terms for Western 


good service 
publications. We prove _ — If you wish 
to enter this field, write to 
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1% ‘ou wish to advertise vy t bere 
any time, write to the GEO. 
ADVERTISING CO., 10 Spruce St., New York. 
ICKS’ New: Advertising 

H ae — roprietor, 
‘assau f. New York. 

‘NHARLES H. yuiiews LLER’S NEWSPAPER ADV. 

/ AGENCY, Pa Dearborn 8 ry il. 
Temple pee ew York. Established . Ee 
timates chee ly furnished. 

> 
SUPPLIES. 

V ICK’S MAGAZINE supplies customers. 
V ICK’S MAGAZINE supplies customers. 


yrs MAGAZINE supplies customers. 


Vy ICK’S MAGAZINE supplies customers. 


yaN BIBBER’S 
Printers’ Rollers. 


INC for _etchin _— & COOK, 19 
Yor! 


Water St., New 


DVERTISING supplies business when noth- 
i ing else will LAS. 


ST. NICHO 
€€ Q@TRONG SLAT” cases, wood 
it customers. 


ders. My prices will 
HEBER WELLS, i William St., New tees 


ys PAPER is printed with ink man 

ured by the W. D. WILSON PRINTING INK 
CO., L’td, tf Spruce St., New York. Special prices 
to buyers. 


IRCULAR yp " wogueed spot addresses 
inserted $7.59 per M. wanes scarcel; 
tell it from muine. typewriting. “a. P. VA 
YE, Masonic Temple, Chicago. 


YAPER DEALERS- M. Plummer & Co., 45 
Beekman St., N. Y., sell every kind of paper 
used by pri rinters and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


I | ARD times od ate for printing. linen 
1,000: Letter heads, $200; note 
heads, $1.2 ; bi bill heads, $1.60; circulars, 8x11, 
$2.20; wt lnc 2% x54, 60c., in lots not less 
han 5. roms Pre repaid. ALBERT B. KING, 
87 William St. 


and bor- 


BOOKS. 


ApGER SIGNALS, a manual of ys 
ts for general advertisers. by 
mail, oO a: Address PRINTERS’ INK, 10 
Spruce S8t., New York. 


a i aoe het, ~* 
criticism. An pam phle 
designs for — yd advert Ty i of 
competitors. of of award in com 
petition, ‘and le letters re oe ng to con’ Better 
90 Ideas” book. By mail. 25 cents. Ad- 
dress INLAND PRINTER CO., 212-214 Monroe St., 
Chicago. 





- 


PREMIUM MS. 


TICK’S MAGAZINE (200,00 (200,000) is an attractive 
premium. 38 Times Building, N x. » Be 


JICK’S MAGAZINE (200,000) is an attractive 
premium. 38 Times Building, N. Y. 

V ICK’S MAGAZINE ( (200, 000) is an attractive 
premium. 38 Times Building , N.Y. 


Vy Ick’s MAGAZINE (200,000) is an ii a 
premium. 38 Times Building, N 


Ov: catalogue has the best ee HOME 
BOOK. COMPANY, 142 Vi 142 Worth St., NewYork. 


~ EWING machines half price to publishers. 
Lists free. AM. MACHINE CO., Chicago, Lil. 


S*. NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 


OOT’S Home Repairing Outfit. Best pre- 
mium ever offered in amenge for adver. 
tising. ROOT BROTHERS, Medina, ¢ 


PREsIUMs Sewing machines are the best. 
.\.~ your circulation. FAVORITE 
FG. CO., Wabash Ave., Chicago, Ill. 
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ADVERTISING MEDIA. 


ERSIAN Corn Cure. Sam) free. Send ad. 
dress to M. COHN, 382 W. 5ist St., N. Y. 


af —g V4 GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 


Berk: 5,000 mail buyer ersand reached. 
line. ‘AM. HOME JOURN on,Pa. 


Mane ana Ma 
5,000 Ax, S. readers mo. 5c.aline. Big re- 
5s aulte i HOME -HOME JOURNAL, Easton,Pa. 


ARDWARE DEALER’S MAGAZINE. Send 
for adv. rates and copy. 78 Reade St., N. Y. 


COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8. GRAY, a cwatee oo N.Y. 


HE orpqan AND AND JEWELER, 9% aiden 
Tane, N. Y. , peculiarly good 1.4. for 


careful advertise 
MY perso vertising in PRINTERS’ INK 
e — of $10 is entitled to receive 
the oar for one year. 


OMINION Ne per paper List Cs weekl 
Pat nn nes oes ion eo CAN ADA Raby 
Mh tye on 10 cents per line ; circu- 
A BS 000. Best medium onearth. CRIPE’S 
>ORTER, Marion, Ind. 


“APES placed in each of 140 local weeklies ; 

je. a line a week. Only one electrotype 
needed. UNION CO., 15 Van 15 Vandewater St., N. 

TR? METROPOLITAN Al AND RURAL HOME, 

cultural and family journal, is- 

sues over “500, monthly. 1] It pays advertisers. 


6 hs 7 HEARTHSTONE, 285 Broadway, N. Y. 

id-in-advance cirewiation of any 
similar mont in the United States. Send for 
rates and sample copy. 


DVERTISING in newspap newspapers of “known cir- 
culation” means “ BUSINESS” For jic- 
ulars . A. FRANK RICHARDSON, Tribune 


Bidg., N. Y. Chamber of ber of Commerce, Chicago. 


“é ceie r is a hustler for orders.” —J. J. 
ef Boll “Faia “aes ha PARK’: 7 Be a 


guarantees 125,000 circul: 
tion ak a Advertising om ome, 517 Temple 
Court, New York City. C.E. C. E. 8, Manager. 


FESTERNITY PAPERS—I am special agent for 

all the official and leading — rs of the va- 
rious fraternal orders. One inch, one — in 
18 of the best pa will cost tes fur- 
nished on 


num, A. O. UW 
ers of this + thy Send fo and 0. 
8. KRANTZ, Special ‘Agent, 102 W. 14th St., N. Y. 


gece the Democratic party has gone mad 
reason why new enterprises 
should not In —_ it seems to us 


pee 
ADVER TISEMENT CONSTRUCTORS. 


D IXEY. 


St NICHOLAS. 





Berets ad, page 290. 


¢¢ PUSINESS BULLETS» m booklet, is yours 
for 2c. JED SCARB SCAR) BORO. 


Vue MAGAZINE’S own artist will make 
‘ial designs for adver for advertisers. 


Ved MAGAZINE'S own artist will make 
‘ial designs for advertisers. 


se MAGAZINE’S own artist will make 
ial designs for advertisers. 
Vick’s MAGAZINE’S own artist will make 
speciai designs for advertisers. 
I Net td ae CHAS. A. WOOLFOLEK, 446 
West Main St., Louisville, Ky. 


PRINTERS’ INK. 


y E have turned out more ads and better ones 
Aang» gg aby LY Ink Press, Mi) 
r rs’ 
Spruce 8t., New York. 
66 nai 3 tre of we for Advertisers.” 50 illus- 
i 3 0 styles = pn mynd ads. 


tons Si pa Py aA,  Pomeeaids 


ETT, pu or, #8 Read Reade St., N. 


UNG sri sche 


ARBO. , Box 63, Station W, Brooklyn. 


ROM $3 to is too much uch to Sep heving 
ra be bed A ; 0c. isn’t enough to sec 
careful, ‘tho ntful Dore M 

retail an: 


devote en be: ‘thi bd hi 
wor nd remember this: You w = 
satistied with the ads. BERT roupy galy whe 
283, Brook: pet N.Y. 
I bn oe ads (a $ months’ service of 

weekly changes) for any retail 

pply an outline cut for Toned, for 

retail lin 


fUsTIN BATES, Wanderbilt ‘pide? ties Yorke 


ou waste oy business ; so do I. clients 
business. 


to ok Pas business Sraieh from ay shoulder, 
no nonsense. Want to try wha ns 

for you! My prices are as low as nL ra 

like ho have y you write me and see if I an hit 

‘our case, “8 either retail = — circu- 

Aang catal WOLSTAN 


book] 
DIXEY, 8% Wor id Bldg., New ow York. 


+ 
ADVERTISING NOVELTIES. 
QUNBEAMS, FOR THE LITTLE FOLKS. 


De! eee rates invariable in ST. NICH- 


Vicks MAGAZINE pays ~ = novelty 
advertisers. None others taken. 


1CK’S MAGAZINE pa 
advertisers. None o' 


y= MAGAZINE pays first class novelty 
ertisers. None othe others taken. 


ICK’S MAGAZINE pays ore Se frst class novelty 
advertisers. None ot 


G EWING machines will boom your cic 
Write . iculars and prices. FAVORITE 
MFG. CO., ‘abash Ave., Chicago, Ill. 


Ca we kinds, from the humble alarm to 
the stately “ Greate. ed f. -— designs 
made to order. H. D ELPS, Ansonia, Conn. 


T IME saver, the lator cape co} hted neg | 
gg Rs ay ht in a cit; 

comer. ermanent, 

PTG. CO., ‘Colambas, Ohio. 


‘OR the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 

reader as well as advertiser, 4 lines will be in- 
serted under this — once for one dollar. 


pays. first frst-clas novelty 
taken 


NEWSPA PER ‘R INSURANCE. 


NSURE present and future business. by using 
8ST. NICHOLAS. 


ILLUSTRATORS AND ILLUSTRATIONS. 
St NICHOLAS. 


R magazine illustrations, H. SENIOR & CO., 
F° 10 Spruce St. »N.Y. Y¥. 

QOLID TYPE talks inGOOD HOUSEKEEPING. 
Illustrated ads show excellent. 

GOLD TYPE talks in GOOD HOUSEKEEPING. 
Illustrated ads show excellent. 

for ad 


RAWINGS and di and 
» East iniover: .H. 


illustration. E. L' 
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ELECTROTYPES. 


V ICK’S MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


Ve -_— Geese, N. Y. Has all sorts of 
trotypes. 


vis MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


yicks MAGAZINE, N. Y. Has all sorts of 
floral electrotypes. 


‘ou have received prices from every 
one By write me, telling just what you de- 
sire, and see how much money I ba save you. 
E. T. KEYSER, 15 Beekman St., N. Y 
G ‘ET saomeinetnoesy 

Our Ry 
market. 
T. BARNUM oN New 
Pp“; 50 and our best rat portrait, 

kinds of cuts at + ewes & as PHOTO 1 DE: 
Write us your wants. E 
GRAVING CO., 185 Madison St. .» Chicago. 
HE best ad can be spoiled spoiled &@ poor 

T We di lay ade oo) they, will etch bie eye 
and also faemish electros. oe: 
STON, Printers’ Ink Press, 10 ootrese Se w ¥. 
¥ OU may write your own ads, but one thing 

sure — you can’t make your own cuts. 
Think of us : $1.50 for best half-tone si pees 


like that and work the best. cHics 
ENGRAVING CO., 185 Madiso: Madison St 


dae is preferred by ad 
/ cause it is 10 ber cent ch 
base cuts; it is - 


oe « metal. 
is the best. on_the 
—*— =~ m aag =a. wi. 


be- 
r than other 


purposes you save yy 
wood as well as a si eared by he 


oa lw manufactured b: 
.F Ww WDORMAN AN CO Baltimore, Md., U. SA 
FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 





B's for two novelty speciale. A. B. 
thy roves. 


DODGE, Manchester, N. 
$3.5 JOU “WOMAN'S WORK, A 


BUYS 1 INCH. & 
ee - SALE— x itegentont or cian ite 
Fk of 1 Tee wore ; coction 
of ul nois. C. A. MURDOCH, Abingdon, Ill. 


] | ANDSOME illustrations trations and initials for mag- 

ws vous and 1 peneees — = 
per inc’ cuts free. - 
CAN ILLUSTRATING CO , Newark, N. J. 


For SALE—One fourth or < or one-half interest in 


TO LET. 


yrs MAGAZINE. Space. 


ys MAGAZINE. Space. 


yrs MAGAZINE. Space. 


yick’s MAGAZINE. Space. 


ADVERTISING space in ST. NICHOLAS 


Ger HOUSEKEEPING. | Space. - 
H. P. HUBBARD, tD, Mer., 3 38 Times Bldg., 
OOD HOUSEKEEPING. | Space. 
H. P. HUBBARD, Mer., eD, Mgr., 38 Times Bldg. 
rT? LET—Front office in bu: ell lentes: No. 10 iy 
Street. and wi 


electric light; about ao. Can be su 

vided into several offices. Rent, $50 a Te 
‘or er particulars address GEO. P. 
ROWELL & 


NEWSPAPERS 
anD PERIODICALS. 


Advertisements under this head, two lines or ere 
relay 7 25 g contee Hine. With di 
y or price i 
50 cents a ‘tine. Must be handed 
in one week in advance. 


CALIFORNIA. 


OS ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 14,000 daily. 


CONNECTICUT. 


N°S other paper covers Eastern Connecticut as 
li as THE Day, New London. 


ween TIMES: latfort, con 


THE DAILY UNION. 
BRIDGEPORT, CONN 
EIGHT PAGES. ONE CENT. 
Circulation, 7,200. 
Best advertisers use it—they know its value. 
N. Y. Office, 620 Vanderbilt Building. 
O. L. Moses, M. 5 


























MORNING. 





a morning newspaper in a live, progressive 
town. Onl Se daily. Owns A 
Press franc , and is making money. A rare 


re rtunity for news) '— For 
tlewlars address © “B.C, P.O. Box 344, Dallas, 


Di NEWSPAPER FOR SALE—The only 
ocratic morning daily in 


f 
particulars address “ B. D. H.,” Printers’ 


jE veraran FOR iia 
4 I offer for sale a daily nowepeper in one of 
the great Gites of fee country. is old-estab- 
lished, and is well known, not sol in its imme- 
diate neighborhood but the country over. Its 
traditions are clean and honorable. 

It has come into the ion of a man who 
has other busi and who knows 
nothing of .Z 
he wishes to sell it. 

Let me be ow ig f and say that 








= man, one of 


i e CO 
é -F- he facts as I do, if ft had the cap- 
ital | would buy it m:; — 4s i haven't, T'mact- 
ing asa broker tp col Gs © paper. 
or any man of thoroug’ Peapheal training, 

who can command sufficient ca; this oppor- 
tunity is one in ten thousand. 

Any one who means business may, a int —— 
interview a addressing “ NEWS ‘AP’ 
Printers’ Ink. 





THE TWO HERALDS. 


eam SUNDAY HERALD. 
RIDGEPORT SUNDAY HERALD. 
Every wind and corner ae orner in the rmapes State is 
covered by them. By special Wy, pony 
expresses these two papers at delivered Sunday 
morn all over Ci Special 
are sent into Hartford, New Haven, Meriden, 


Danbury and Anso: 
Combi $0,900. 150,000 Readers. 
THE HARTFORD TIMES. 











Wu O. Burr, Publisher. 
RuFus H. Jackson, Bus. Manager. 
Daily— 12,500 circulation. 


The great advertising medium for reaching the 
Nutmeg Stgte. 
Weekiy—7,000 circulation. 


Perry LUKENS, Jr., New York Representative, 
73 Tribune Buildi 


DISTRICT OF COLUMBIA. 
care A TERT: paverticors sdvertion in ts FIELD'S 
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GEORGIA. 
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NEVADA. 





[T= ENTERPRISE, Smithville, Ga. Official 
organ of Lee County. All home print. 


Ye WEEKLY COURIER, Genoa. Six pages 
All home print. Leads in Nevada. 





KENTUCKY. 


QTOcK FARM is no sporting paper. It reaches 
owners of horses. 








MAINE. 
BANGOR COMMERCIAL. 
J. P. Bass & ©o., Publishers, Bangor, Me. 





Daily average, nearly 5,000 copies. 


Weekly average, over 16,000 copies. 


PERRY LUKEKXS, Jr., New York Representative, 
73 Tribune Building. 


MASSACHUSETTS. 


WORDS, 6t., 50 cts.; $1.50 for 1 m - 
PRISE, Brockton, Mass. Circulation 7,000. 








NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - 15,500. 
Advertisers find I(T PAYS! 


NEW YORK. 


S* NICHOLAS. 














Ts trial mee 2c. in  Wanentown WN. Y.) 
HERALD—30. readers. 





ICK’S 
East of t trockies, 184,519. 
V Ick’s 20 
East of Section 184,519. 
VICK’S 200,000. 
a rt 184,519. 
TCK’S 200, 
Ve East of Rockies, 184,519. Fact. 


Fact. 





Fact. 





Fact. 








EW mpc oot ) JOURNAL. Daily aver- 
over 4,000. Remember us when placing 
ads in Southeastern Massachusetts. 


DAILY GLOBE, veer 


FALL RIVER. EVENING 
Circulation, 6,500 Copies Daily. 





ISSUED 


LARGER THAN THE COMBINED ISSUE 
OF ANY OTHER TWO LOCAL PAPERS. 


Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 


W. F. KENNEDY, Lg Editor. 
WM. H. HANSCO) r. 


OR any good business it will to use THE 
Fo: CHRISTIAN ADVOCATE, New Y i ity. 
OWELL accords THE LE Roy GAZETTE |: st 
weekly circulation in Genesee se op We We 
N Swsunes. N. Y. Pop. 25. leading 
iN newspaper, daily and semi weekly J J OURNAL 
T= 7],HE LADIES’ WORLD has had a paid average 
circulation Mig mn to June, inclusive) of 
363,750 copies pe: No = soe — 
all ‘cireulation Foaid fo. OF ‘in advan 
will be po for last half 0 of 594, Send. 
a copy a n estimate. 8. H. MOORE & CO., 
New Log 


KF. M. LUPTON’S popular paspcionss, THE PEo- 

—_ Home JOURNAL and THE ILLUSTRATED 

. Sworn circulation, 500,000 copies 

Advertising rates, $2.00 per agate 

discounts. For sample 

iculars address F. M. 
& 108 Reade St., N. Y. 

















MICHIGAN. 


Ga RAPIDS DEMOCRAT, the inane Re: 
per in Michigan, outside Detroit. 13,000 dai 


40. 000 e= on ED CIRCULATION for 


Se. a Line. Sample copies 
“ONCE A MONTH 


proct of —— free. 
MINNESOTA. 


ETROIT, MICH. 


M {7 INNEAPOLIS TIDENDE has the lar 
culation of any Norwegian-Dan 


in Minnesota. 
Minneapolis, 
M 


The ) Housekeeper, — 4 
m... > Paper. Pays Advertisers. 


ULUTH. 
a to-day, 75,000. 
The most prosperous city city in the country. 


THE NEWS TRI TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 


Published every day in the year. It is the 
irculated newspaper at the 











it cir- 
paper 








“taea see mag Pe resentative. 
73 Tribune Buildi . City. 








MISSOURI. 


|e hs DES GLAUBENS, St. =, Mo. Est. 
Circulation 33,000. Bri eults 











T=, HOME CIRCLE, 8t. ae os = the best 
vertising medium in t West. 75,000 

copies each month. 50c. per h¥ line. Estab- 
ed in 1880. 





A ‘COMPARISON. 


During 1898 the New York EVENING 
POST contained 25 per cent more cash 
advertising than any other evening 
paper in New York, a visible concession 
to its superior value as an advertising 
medium. 


ADVERTISING IN 


TEXAS SIFTINGS 


Ie PAYS 
REDUCED To 10c. 


GODEYS 


BIG INCREASE OF CIRCULATION. 
Present Rates, 75c. per line. 
Send for rate card giving discounts. 
THE GODEY COMPANY, NEW YORK. 
THE THE OLDEST, LARGEST AND 


MOST INFLUENTIAL 


tae OF THE CLASS PUBLISHED. 
| renee itically, 

WORLD ts poniien will be larger 
| nls year than ever. 























Being oo the right side of the 


ant all masters relating to advertising, please 


ress 
D. W. VAN DEREN, Advestintes ie Manager 
17 Barclay Street, New Yo 





PRINTERS’ INK. 


is the paper of unstable cir- 
culation that is willing to 
make concessions on adver- 
tising rates. 

“LIFE” never varies its 


price for advertising. 
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VIRGINIA. 


‘'P,HE RAPPAHANNOCK kg ag 





published 


ock, Va., is the only 
h Senatorial District, com Pp 
ve et us counties. Sample copy and adv. 
— on application. All home print and 
u 


pop- 





WASHINGTON. 


QEATILE TELEGRAPH 
5 








GFstrie 3 TELEGRAPH, the ges 
by ti 


aily north of San Franciszo. 








INFLUENTIAL NEWSPAPERS ARE 
THOROUGHLY READ. 


THIS MAKES THEM THE BEST 
ADVERTISING MEDIUMS. 


Such Newspapers are the 


Daily Press & Knickerbocker 


SUNDAY PRESS. 


Press-Room Open to Inspection of Advertisers. 


BEST EQUIPPED NEWSPAPER PLANT 
IN ALBANY, 


OHIO. 


M USKINGUM FARMER for Southeastern Onio 
$5an inch this year. Zanesville, Ohio. __ 
| )AYTON. MORNING TIMES and 1 EVENING 
EWS. Combined cicculation 14,000 daily. 
Y OUNGSTOWN VINDICATOR, 7,800 daily, 5 
weekly. Leading newspaper in Easte: fiend 
r ‘HE FE TOLEDO EVENING NEWS leads its com- 
petitors in local circulatio: 


n—11,000 daily. 

he AMERICAN FARMER AND FARM NEWS 

a r Di- 
rec’ sory and P! 
circulation of a any monthly in the State of Ohio, 
ind the second 1 circulation of any 
ly agricultural journal in the world. The ad 
rate is low, aad cr. tell us that it pays 
them. GEO. ECK, ern Manager, 193 
World Bldg., sew Perk City 


OKLAHOMA. 


pue pkg DAILY LEADER, the leadin ing 

mornin rin the Territory, a accepts 
vertising w ih he distinct and po: J a guar- 
antee that it has double the Rac circulation of 
ny aa agre published in Oklahoma, F. 
Lucas, Adv. Mgr. 


PENNSYLVANIA. 


Qc RANTON (Pa.) REPUBLICAN has the largest 
+) circulation of any Scranton paper. 
Ts BEST oe DAILY in Pennsylvania is 
CHESTER TIMES. 30,000 desirable readers 
in the midis et of the Ke oe State. WAL- 
LACE & SPROUL, Chester, 


| NTELLIGENCER—DaILy a WEEELY, 
Doylesto Pa. 


For guaran circulation see 
Rowell’s epee 





























Always best mediums for 
advertisers’ purposes. 





RHODE ISLAND. 


‘tes - he ion DAILY NEWS, a bh 
r best readers. Establish 





— paper 





\ FASHINGTON In its issue of A 
PRINTERS’ 


ugust 29th 
INK will publish an article on 
the subject : “‘ What papers rs shall an advertiser 
use to reach the people of Washington!” Con- 
tributions are invi from — — deem 
themselves competent pare such an arti- 
cle. is made of any article sont in, in re- 
nse to this invitation, due credit will be 
given, and our ar ay gg, mt will > entitled to 
a year’s subscription OE eee TERS’ 
ment for service rende’ 


WEST VIRGINIA. 


\ 7 EST a oe its issue of August 29th 
PRINTERS’ INK ead or an article on 
os ef wg oon 


INK in pay- 








“ What pa: an advertiser 
h the people ot West Virginie 1” Con- 
tributions are invited from persons who deem 
themselves competent to pre such an arti- 
cle. If use is made of any article sent in, in re- 

nse to this invitation, due credit will be 
ven, and our correspondent will be entitled to 
a year’s subscription to PRINTERS’ INK in pay- 
ment for service rendered. 


WISCONSIN. 


ExSELsi08. Milwaukee. The leading German 

4 Catholic newspaper in Wisconsin. 
TD ACINE EVENING TIMES, Racine, Wis. Cire’n 
under oath exc’ds 2,400 paid copies each issue, 
W et IN ie oom iy Wis. 
- circulation of any En; paper 

in Wisconsi: — 
Wisconsin —In its issue of September 5th 
PRINTERS’ INK wil] publish an article on 
the subject : “ What ween shall an advertiser 
use to reacb the ) peoete f£ Wisconsin!” Contri 
butions are Hone ll from oes who deem 
themselves com re such an arti- 
cle. If use is made of any article cous in, in re- 
sponse to this invitation, due credit will be 
given, and our correspondent will be entitled to 
a year’s subscription to PRINTERS’ INK pay- 

ment for service Ne 


WYOMING. 


CSS its issue of September 5th 
oa Uae’ will publish an article on 
the ae wy y pers shall an advertiser 
use to reac eee yg ed of hf jell Contri- 
butions ~—y ct vite persons who deem 
themselves pap ope ry presane euch an arti- 

cle. If use is made of any article sent in, in re- 
sponse to this invitation, due credit will be 
— and our correspondent will be entitled 
ear’s subscription to faipsaotmneed ’ INK in pay- 

men for service rendered 


SO. & CEN. AMERICA. 


PANAMA STAR & HERALD. 





























P 


CANADA. 


I OMINION OF NADA-—In its issue of Sep- 
ber 12th INTERS’ INK oa publish an 
are pers shall an 

vertiser use 


the people « on the Domin- 
ion of Canada?” ¢ Cont tions are invited 
from persons who deem themselves competent 

ped es pao pare such an article. If use is made of any 
article sent in, in ay ve this invitation, due 

credit will be given, and o' comvenpentoat will 
be entitled to a year’s eubecription PRINTERS’ 
INK in payment for service rendered. 








article on the EnSOES ¢ 





PRINTERS’ INK. 








If You 


Wish a page advertisement 
In Printers’ Ink Year Book 
in position 
Opposite Reading Matter 


You can have it for $100. 


If you wish it in position opposite 
the papers of your State, 
or of your class, 


You can have it for $125. 
If you wish it in position opposite 


the page where your own 
paper is listed 


You can have it for $150, 


provided the position has not been sold 
when your order comes to hand. 


This page (inside the rule) shows the size of a page ad. 


If you wish a colored insert, printed on 
both sides, and will furnish the insert (21,000 
of them) it will be inserted for $200. 


Address all communications 
to 


PRINTERS’ INK YEAR BCOK, 
10 Spruce ST., 
New York. 
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Printers’ Ink Year Book 
* 1894 x 


ARE YOU IN IT? 
yee sCYOuR CHANCE IS FOUR! 


LESS THAN ONE IN 





There are 20,169 newspapers catalogued in the American Newspaper Directory. Of 
these 4,465 only will be recapitulated in the Printers’ Ink Year Book. 

The Year Book will only deal with papers credited by the American Newspaper Direct- 

ry with circulations in excess of 1,000 copies each issue. 

The Year Book arranges its State lists and its Class lists of newspapers in the order of 
the circulations accorded tliem ; the largest circulations are named first. 

It will contain about 600 pages, and will be sold for one dollar a copy. Send ten cents 
extra for postage, unless you are a subscriber to PrinTERS’ INK. 

The system of putting the biggest circulation ratings at the top will bring them into bold 
relief, and doubtless prove that the American Newspaper Directory, upon which the Year 
ook is based, is very far from perfection, Its principal claim to attention, like Mr. Porter’s 
census, is doubtless to be found in the acknowledged fact that there is nothing else so good 
that can be used in its place. 

As less than one-sixth of the publishers of newspapers avail themselves of the opportu- 
nity to place on file a statement of actual issues, it is reasonable to suppose that the ratings 
assigned by the Directory are generally higher than the publisher would claim. 

The number of newspapers has become so great that advertisers are compelled to make 
choice among them, 

No publisher of a paper of preeminent merit can afford to miss a good opportunity for 
asserting and maintaining his claim to special excellence, and keeping it before the eyes of 
idvertisers, 

Such an opportunity will be offered by the Year Book, which will have a very wide circu- 
lation among advertisers. 

Every subscriber to Printers’ Inx is entitled t» a copy without charge beyond his annual 
subscription. 

The first edition of the Year Bouk will be 20,000 copies, It will be ready for delivery on 
Wednesday, Nov. 28th. 

To publishers desiring advertisements in the Year Book, space will be assigned at the 
rate of $100 a page; $50 for half and $25 for a quarter page, with an advance of 25 per cent 
for special positions, if granted, 

Some positions will be held at a higher price, to be fixed upon by special arrangement, 

No other book of this sort ever had one-half the circulation and sale that is already as- 
sured for the Year Book. 

No other book ever had its contents so arranged as to bring largest circulations into such 
conspicuous notice, 

Publishers should also remember that the circulations in the Year Book are for 1893, 
while what advertisers will be most interested in learning next November is, What will be the 
circulation in 1895 ? 


THIS CAN BE TOLD IN AN ADVERTISEMENT. 


_ No publisher who has anything to say can find so good an opportunity to say it so con- 
spicuously, so continuously and so cheaply as by using a page in the Year Book at the cost of 
$100, or $25 for a quarter page. 


Address all orders to 
PRINTERS’ INK YEAR BOOK, 
to Spruce Street, New York. 
From papers of entitled to a place in the Year Book lists, advertisementsare of solicited. 


More than 15,000 papers named in the Amcrican Newspaper Directory are omitted from the 
Year Book, . 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors anv Pus.isHers. 


p= 1; Bad Wednesday. Subscription 
— te" Five Cents a copy ; 
Five Five Dollass a re No back numbers. 

tr Newspaper publishers who desire to sub- 
scribe for ’ InK fer the benefit of their 
advertising patrons can obtain special terms on 
application. 

i Bein; rinted from plates, it is always 
possible to tesue & a new editlo ion of five hundred 
| sa mpagh for $25, or a larger number at five dol- 
lars a hundred. 

t= Except by special assignment, PRINTERS’ 
INK does not invite contributions from persons 
~ 0 mnt the return of unu: manuscript or 


be paid for their contributions. 


‘er If any person who has not paid for it is 
receiving PRINTERS’ INK, it is es some one 


has subscribed in his name. very cr is 
stopped at the expiration of the ae 54° Tor. 


Orrices: No. 10 Spruce Street. 
CIRCULATION, 


Average for last 13 a. - 16.350 copies 
Last issue, - - 18800 * 








NEW YORK, AUGUST 22, 1894. 








WHEN an advertiser has learned 
what not to do, he has mastered half 
the business. 


PEOPLE will talk. If you advertise 
your good points they will talk well of 
you. If you do not, look out. 

CyNIcus says that a woman’s idea 
of journalism is writing up somebody 
who will write her up in return. 

Ir is better to spend a little money 
in advertising now than to sell a lot of 
shop-worn goods below cost later on. 


Now that the tariff matter is settled, 
advertisement solicitors expect to 
gather in numerous long promised con- 
tracts. 


As the rewards for successful adver- 
tising grow larger, greater knowledge, 
skill and experience are required to 
secure them. 


NATURE has her immutable laws. 
If a man does not exercise his blood 
becomes sluggish. Neglect to adver- 
tise has the same effect on trade. 


THE Rochester Lamp Co. recently 
received an order for a lamp from a 
person in India who had read of its 
merits in a copy of a paper four years 
old. 


PRINTERS’ INK. 


WHEN peuple see your name con- 
stantly in the paper they begin to be- 
lieve they know you; and it is buta 
short step from acquaintance to pat- 
ronage. 


No MATTER how the Republican 
newspapers may denounce President 
Cleveland, most of them say all man- 
ner of nice things about his baking 
powder. 


Ir is asserted by one of the partners 
that the firm of John Wanamaker 
spends not less than a thousand dollars 
a day for advertising in the Philadelphia 
papers alone. 


THE publisher who makes a practice 
of sending his worst printed copies to 
exchanges and advertising patrons, will 
neither gain reputation nor advertising 
by such a course. 


A RESIDENT of a Fifth avenue board 
ing house on a recent Sunday morning 
was heard to regret that church adver- 
tising in New York should be confined 
to such a high-toned medium, 


TWo-THIRDS of the spaces in the 
cars of the elevated railroad in New 
York City are unoccupied, notwithstand- 
ing that the rate of charge for advertis- 
ing has been materially reduced of late. 


Ir has been asserted that more 
money is spent in newspaper advertis- 
ing in Australia in proportion to its 
population—which is four million— 
than in any other country in the world. 


A TRADE journal with a thousand 
subscribers often has a greater number 
of readers of the sort the advertiser 
wishes to appeal to than the daily 
paper circulating a hundred thousand 
copies. 


A COUNTRY editor thinks that he has 
a grievance against the Newspaper 
Directory. Because his subscribers 
pay in vegetables, fire-wood, etc., he 
asserts that he i is entitled to a place in 
the list of ‘‘ trade journals.” 


ALMOST every kind of advertising 
has been tried with success, and almost 
every.kind of advertising has been 
tried without success. The secret is 
in selecting the kind of advertising for 
the business it is best adapted for. It 
is easy if you know how; but the 
trouble is you don’t. 
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Look around among your acquaint- 
ances, and if you see some close-fisted 
merchant that underpays his clerks and 
will walk a mile to save car far, who is 
spending hundreds of dollars in adver- 
tising, you can safely wager that it pays. 


THE trans-Atlantic steamship whieh 
succeeds in smashing the record may 
have jeopardized the lives of all the 
passengers, but, in view of the many 
thousand dollars’ worth of free adver- 
tising it secures, the owners probably 
consider the jeopardizing is justified. 

Mr. JoHN P. McGAHAN, a news- 
paper compositor, sends PRINTERS’ INK 
an advertisement of S. K. Chambers & 
Bros., lumber dealers of West Grove, 
Pa., which he put in type in 1885, and 
which has appeared in every issue of 
the West Grove /ndependent since that 
time until a couple of weeks ago, when 
it fell to McGahan’s lot to reset the 
matter,which had for nine years appear- 
ed weekly without any change what- 
ever. 


THE San Francisco 7rave/er, a very 
pretty paper, furnishes a_half-tone 
print of a donkey who didn’t advertise 
in the Zraveler ‘* because he was an 
ass.” In another place, the same 
donkey pronounces the 7raveler’s ads 
‘the tastiest he has found.” It would 
appear that the 7Zraveler ‘* burro” 
was in fault at one stage or the other, 
but we are not quite able to decide 
which. There is one thing about 
which we are certain. No paper 
with a very large issue ever goes to 
the expense of printing its title page in 
two colors. Perhaps, however, the 
Traveler don't claim a very large is- 
sue. It’s real pretty, anyway. 


THE Northwestern Miller, a trade 
paper, published at Minneapolis, and 
accorded by the American Newspaper 
Directory a weekly issue of exceeding 
2,250 copies, the accuracy of which 
rating the manager will neither admit 
nor deny, is actually in receipt of an 
income of $60,000 a year from adver- 
tisements. The correctness of this 
statement is asserted by Mr. W. C. 
Edgar, the business manager. It is 
generally understood that Mr. C. M. 
Palmer, long the publisher of the San 
Francisco Examiner, is the principal 
owner of the Northwestern Miller, 
and that it is the most valuable paper 
of its class in the United States. 
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By the time an inexperienced adver- 
tiser has lost all his money he has 
usually acquired a certain amount of 
information in regard to a few of the 
points he was ‘‘ thoroughly well posted 
on” when he entered the advertising 
field, but he does not know it all even 
then. 


IN going through the out-of-town 
newspapers the scissors editor of 
PRINTERS’ INK is constantly clipping 
out advertisements which he thinks 
may be deemed of sufficient merit to 
justify their reproduction in the ‘‘Little 
Schoolmaster’s” retail department, 
only to discover that these specimens of 
the advertisement writing art originated 
in that department as ready-made ads. 


WHEN a catch phrase has _be- 
come associated in the public mind 
with the article it helps advertise it 
cannot but secure a good deal of pub- 
licity for the article, which the adver- 
tiser does not have to pay for. A no- 
torious ‘‘ joke” producer of New York 
boasts that he has sold to the various 
humorous publications no less than 75 
** jokes ” based on a catch phrase used 
in the advertisements of Hoods’ sarsa- 
parilla. 


THE long lists of journals published 
in the interests of trades, professions 
and industries, as given in PRINTERS’ 
INK, are a surprise to most people. 
Nine out of ten class journals are un- 
known to the general public, although 
some of them are vastly influential in 
their own field. 


A PROMINENT general advertiser of 
New York City recently pointed out 
to a representative of PRINTERS’ INK 
the lack of originality which character- 
izes the advertisements of the various 
life insurance companies, and he showed 
how easy it would be for a bright ad- 
vertisement constructor to make life 
insurance ads particularly readable and 
interesting. 


THERE are 1,853 daily newspapers 


in the United States. Of this entire 
number 244 are beiieved to print over 
1,000 copies each issue, and 1,609 are 
believed to print less than 1,000 each 
issue. The aggregate circulation of 
the 244 figures 5,676,790 copies daily, 
while it is doubtful if the remaining 
1,609 combined print more than one- 
fifth of that number. 
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THE Agricultural Epitomist, of In- 
dianapolis, to impress advertisers with 
its value as a medium, sends envelopes 
containing testimonials from patrons. 
Each envelope is marked ‘* Opened by 
mistake,” hasa canceled postage stamp 
attached, and is inclosed in another 
envelope before being mailed. 


THE New York Sun, referring to 
the milk depots conspicuous in the 
public parks, bearing the name of 
Nathan Strauss, says: ‘‘Some men 
would give a million dollars to have 
their name appear on a sign in every 
public park in this city.” 


THE New York Commercial quotes 
the wife of an Arctic explorer: ‘* Mr. 
Wellman told me, before he went, not 
to believe any rumors, as he would be 
likely to start them himself,” and ad- 
vises the public to go slow about buy- 
ing mourning for a man known to be 
seeking the North Pole with a view of 
cutting it up into chunks and syndicat- 
ing it to the newspapers. Advertising in 
the reading columns under scare heads 
isof the very best sort, as is well known 
to members of the dramatic profession 
and to promoters generally. 


VERMONT. 


The short essays on how to advertise in a 
State, now appearing weekly in PRINTERS’ 
Ink, ‘will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 


Population, 332,422; issues 80 
newspapers, 3 daily. Area, 9,135 
square miles. Inhabitants to the 
square mile, 34.75. 

The cities having over 5,000 pop- 
ulation are: 


Burlington 
Rutland.. 
St. Albans.. 
Brattleboro 


14,590 
11,760 


777% 
6.8 


St. Johnsbury 
Bennington 

The following is a complete list of 
Vermont papers accorded over 1,000 
circulation. 

Circulations to which the asterisk 
is attached may be relied upon abso- 
lutely. 

DAILIES, 
Burlington........Free Press 
Rutland H 
WEEFKLIFS, 
Windham Co, Ref’r 4 000 
Free Press,....... 4,000 


Brattleboro 
Burlington. 
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Montpelier 
Brattleboro. . 
a. 


Argus and Patriot, 
- Vermont Phoenix. . 


ermont Tribune. " 
ee “Vermont Watch- 
man and State 


Messenger 
-Herald and News. . 
Vermont Journal. . 
Orleans Co. Mon’r, 
..-Caledonian,... .... 
Register 


West Randol ph.. 
Windsor 


St. Johnsbury.. 
Middlebury 
Rutland 


SEMI-MONTHLIFS. 
..Holstein-Fresian 
Register. 
Our Prison Light. 
MONTHLIES, 
Montpelier, ......Vermont Miss’y.... 
West Randolph... Young American... 
Wilmington, ....Vt. Farm Journal. . 
Newfane Our Home Guards. 


Brattleboro 


. 


2,250 
2,250 
2,250 
1,220* 

Agriculture is the principal industry 
of the State, but manufactures are 
growing in importance. 

a ee 


VIRGINIA. 


‘The short essays on how to advertise in a 
State, now appearing weekly in PRinTERs’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

Population—white, 1,020,122; col- 
ored, 635,858. Total, 1,655,980. Is- 
sues 270 newspapers, 30 daily. Area, 
40,125 square miles. Inhabitants to 
the square mile, 39. 

The cities having over 10,000 popu- 
lation are: 

Richmond 


Petersburg 

Lynchburg... ..... Poecceccene 19,709 
Roanoke 16,159 
PT cadeecesas. £006 - 14,33 
Portsmouth 13,2 
an 10,305 


The following is a complete list of 
Virginia papers accorded over 1,000 
circulation. 

Circulations to which the asterisk is 
attached may be relied upon absolutely. 

DAILIES, 


Petersburg...... 
Norfolk.... 2,250 
2,250 
2,250 
2,250 
2,250 
1,goo* 
1,631* 


News and Courier... 
Public Ledger....... 
Richmond 
oanok........ 
Lynchburg...... 
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SEMI-WEEKLIES, 
Predericksburg...Free Lance 
WEEKLIES, 

Bible Reader........ 

Christian Advocate... 

Dispa 
Religious Herald.... 
South’n Churchman. 
Virginia Sun 


Lynchburg...... 
vichmond 
taunton ..... -Augusta Co, Argus.. 
nporia........ Virginian 
irvington...,.... Virginia Citizen 
|farrisouburg....State Republican, ... 
ree Press 
Staunton...... . i 
Harrisonbury.. . 
Lexington 
Hampton 
\V ytheville... as a 
ews, pdvesing 
Staunton..... .-» News 
; exington er Co, 


Vest Point vi Seteion 

Bed ity.... Bedford Democrat. . 

Lynchburg.......Counselor & Herald. 
taunton Yost’s Weekly....... 
MONTHLIES, 

Foreign Mis'n ee 

Farm Journal. . 

Danville. ....... Methodist 

y . Musical Million 
Hampton........Southern Workman, 
Richmond...... Mer. & Mfg. Journal 
Southern i 
Southern Planter.... 

Zion’s Advocate and 

Herald of Truth.. 
QUARTERLY. 

Richmond.,.... American Farm and 
Horticulturist 

It is said that no other State has 
natural advantages for commerce equal 
to those of Virginia. 

Richmond is the State capital, the 
commercial metropolis and has the 
best newspapers in the State. 

—___-+o+—___ 

Tue National Druggist, monthly, St.Louis, 
Mo., is rated in the American Newspaper Di- 
rectory H**, or, exceeding 2,250; and the 
publisher claims that it prints no less than 
5,000 copies, 

——_ +o, - —__ 
JUST AS TRUE AS YOU LIVE! 

The circulation of a newspaper determines 
in a great measure the volume of its adver- 
tising patronage, and, justly or unjustly, the 
publications of Geo. P. Rowell & Co, are 
recognized as authority.—Kansas City, Mo., 
limes, Aug. 3, 1504. 


Richmond 


Stanleyton 


oe 
AN EXPENSIVE SIGN. 

, The Reading Railroad once used a sign, 

3eware of the Engine and Cars,” followed 

by a series of injunctions that no man walking 

over the road would have patience to rea:l. 

Lawyers claimed that those signs were not 
cle ar warning, and Judge Paxton wrote this: 

** Railroad Crossing—Stop, Look and Listen.” 

He received for this modest composition the 
sum of $4,780.—St, Louis Globe-Democrat, 
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THE CLASS JOURNAL PRESS. 


The short essays and catalogues appearing 
in Printexs’ Ink from week to week, and in- 
tended to aid advertisers in makinga judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 
form. All newspaper facts and statistics are 
from the American Newspaper Directory for 

1894. 


TEMPERANCE AND PROHIBITION, 


‘* Temperance” as applied to class 
journalism embraces all devoted to 
temperance in the abstract ; and ‘* Pro- 
hibition” those more particularly or- 
gans of prohibition or political parties, 
but also advocating the temperance 
movement. Combined there are 168 
publications in 34 different States—16 
in New England, 40 in the Middle 
States, 89 in the West, 13 in the South 
and 7 on the Pacific Coast. None are 
published in Alabama, Arkansas, Dela- 
ware, Florida, Nevada, South Carolina, 
West Virginia or Wyoming. The fol- 
lowing are all accorded a circulation of 
more than 1,000 each issue. 

In the following lists circulations to 
which the asterisk is attached may be 
relied upon absolutely. 

WEEKLIES. 

Chicago, Ill.: Union Signal......... 
Springticld, O.: 
Chicago, Ill.: Lever 
Springfield, O.: New Era 
Atlanta, Ga.: Southern Star 
Chicago, Ill: 
Madison, Wis.: N. W. Mail.... . 
Milton, Pa.: 
Nashville, Tenn.: Issue 
Eau Claire, Wis.: Reform............ 
San Jose, Cal.: Prohibitionist 
Oshkosh, Wis.: Signal. . 
Davenport, Ia,: Interstate Press 
Dayton, O.: Liberator 
Decatur, Iil.: Sentinel 
Hartford, Conn.: N. E. Home.. 
Lincoln, Neb.: New Republic 
Phila., Pa.: Catholic C. T, A. News. 
Pittsburgh, Pa.: Our National Issue., 
Indianapolis, Ind.: Phalanx.......... 

ansport, Ind.: Times 
Canisteo, N. Y.: Times 
Watertown, N. Y.: Advocate 


SEMI-MONTHLIES. 


Bloomington, Ill.: Watch Tower...... 
Marshall, Mo.: Irrepressible Conflict. 


MONTHLIES, 


Boston, Mass.: Temperance Cause... 

Chicago, Ill.: Young Crusader. ...... 

Charles City, la.: Temperdnce May’e 

Buffalo, N. Y. : Royal ire mplar 

NewYork, N.Y.: Nat. Temp. Advocate 
‘oman’s Temperance Work 

Church Militant 

Portland, Ore.: The Way, The Truth, 
The Life 

Oak and Ivy Leaf.. 

New York, N. Y.: Constitution 

Oakland, Cal.: Pacific Health Journal 
and Temp. Advocate 

Springfield, O.: Question 

Lewiston, Me.; Star in the East,,.... 


Chicago, IIl.: 
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Lititz, Pa,: Prohibitionist............ 

Bay City, ok” Ee 1,800' 

Madison, Wis.: Motor................ 1,714* 
New/ane, Vt.: “Our Home Guards. . +s 1,220" 
Des Moines ia.: | EEO Ee 1,000* 
Effingham, I! Iil.: Friend of Home... 1,000* 
Troy, N. Y.: ‘Trojan Advance ....... 1,000* 

QUARTERLY, 
New York, N. Y.: Temperance ,..... 4,000 
AFRO-AMERICAN, 


The colored or Afro-American popu- 
lation is 7,470,040, of which about go 
per cent is in the Southern States. 
They exceed 50 per cent of the popu- 
lation in Louisiana, Mississippi and 
South Carolina, and are between 25 and 
50 per cent of the total in Virginia, 
North Carolina, Georgia, Alabama, 
and Florida. Separate schools are 
maintained for colored pupils through- 
out the South—in Georgia there are 
2,228 with 133,232 pupils. The per- 
centage of illiteracy is decreasing. Of 
the 103 class newspapers §9 are in 
Southern States, and Georgia has the 
most. The following are all accorded 
a circulation of more than 1,000 each 
issue : 





WEEKLIES, 

Indianapolis, Ind.: Freeman......... 12,500 
Chicago, IIl.: Appea ieiniewesh coe 500 
Philadelphia, Pa.: — Recorder... 5,200* 
New York, aah “eee 5,156* 
New Orleans, "a —_ Sega cshotees 4.200* 
Augusta, Ga.: Georgia Baptist....... 4,080* 
Chicago, Ill: Clipper Eeetisevecencies J 
Cleveland, a 
Detroit, Mich : Plaindealer.......... 
Richmond, Va.: Planet.............. 
mg ille, Fla.: So, Courier. : 
fort Worth, ‘Tex.: Item.... ......... 
—— Miss,: People’s Defender 

opkinsville, ndicator......... 1,000* 
Lynchburgh, Va.: Counselor & Herald 1,000* 

MONTHLY, 
Salisbury, N. C.: Living Stone....... 1,253* 
WOMAN SUFFRAGE, 
This movement appears to be 


~ stronger on the platform than it is in 
class newspapers, of which there are 
only nine, and the following are all ac- 
corded a circulation of more than 1,000 
each issue: 


WEEKLIES, 

Washington, D. C.: Woman’s Tribune 7,000* 
Boston, Mass,: Woman’s Journal,.... 4,500* 
SEMI-MONTHLY. 

Salt Lake City, Utah: Woman’s Ex- 
POMENE..... 00 eee ee ee ceereceeees 2,250 





LITERARY PUBLICATIONS. 


Probably no two persons, whatever 
their experience, would precisely agree 
upon the publications entitled to a 
classification under the above heading. 
From the list given below are excluded 
all class journals elsewhere catalogued, 


PRINTERS’ 





INK, 





which otherwise might claim a position 
here, and all not accorded a circulation 
of at least 1,000 copies each issue : 
WEEKLIES, 






New York, N. Y.: Harper’s Weekly.. 75,000 
Frank Leslie's Illustrated Weekly 40,000 

Portland, Me.: Transcript........... 25,013* 

Chicago, IIL: Graphic Ut Cee 20,000 

New York, N. Y.: Illus'd American... 20,000 

Washington, D.C.: Public — + 17,500 

San Francisco, Cal,: News Letter..... 13,200* 
Argonaut. Coccccgccscese coccseces 12,500 

New York, N. Y.: Nation............ 10,234* 
ee A ee 7,500 

Poston, Mass.: Littell’ t * psaeietey Age.. 4,000 

New York, N. Y.: Critic..........000 4,000* 
Illustrated Jphcons Woes petusees 2,250 

MONTHLIES, 

New York, N. Y.: Cosmopolitan.... 1o1,000* 
Frank Leslie’s Popular Monthly. 97,000* 
Review of Reviews........00000 85,0007 
Century Magazine.............. 75,000 
Scribner’s Magazine........ 75,000 
Harper’s New Monthly Mag’ ne.. 75,000 

Washington, D,C.: Home Mag’ne.. 75,000 

Meadville, Pa,: " Chautauqu: __ Nene 40,000 

New York, N. Y.: Current Literature 40,000 

Philadelphia, Pa.: a s Mag. 40,000 

ew Peterson's agazine.,.... 40,000 

Portland, Me.: Transcript.... ...... 26,179* 

St. Louis, Mo.: St. Louis Magazine.. 26,000* 

New York, N. Y.: NorthAm., Review 20,000 

SS See eae 20,000 
Boston, Mass.: New Eng. Magazine. 17,500 
New York, N. Y.: Cassell’s Family 

Magazine 17,500 

OTUT. cece cee eee teens seeeeeee 17,500 

Godey's. Magazine. . 17,500 

Munscy’s Magazine 17,500 
Philadelphia, _ : Arthur’s Home 

Rs nssectadsesnes esee 17,500 

Boston, Mass.: "Atiantic Monthly.... 12,500 
Ballou’s Magazine.............. 12,500 

Boston, Mass.: Arena.....  ........ 7,500 

Lansing, Mich.: Mid-Continent Mag. 7,500 

NewYork, N.Y.: NineteenthCentury 7,500 

Philadelphia, Pa.: Book News...... 7550 

San eo aide Cal, Ulustrated 

Rasacsh er usboessesees 7,500 
Qua "Monthly Pe Pr 7-500 


Springfield, Mass.: Library Bulletin. 71500 


Hartford, Conn.: Worthington’s Il- 
lustrated Magasine . ..c600000 4,000 
Minneapolis, Minn.: Literary Light. 4,000 
New York, N. Y.: Book Buyer...... 4,000 
Boston, Mass.: Writer. Sa aun aetna +250 
Louisville, Ky.: Southern Magazine. 2,250 
New York, N.Y.: — Magazine 2,250 
Washington, D. C.: Amer. Magazine _1,500* 
Boston, Mass.: pect aes 1,000* 
QUARTERLIES, 
Boston, Mass.: Harvard Graduate’s 
COD 5s Suaces nen wnssce 5,000* 
Buffalo, N. Y.: Cyclopedic Review 
of Current — $600 cecoee 4,000 





WAITING FOR PETTINGILL. 


The Times four weeks ago instructed its 
solicitor to bring action against Pettingill & 
Co.’s agency and against every publication 
quoting the figures printed in Pettingill & 
Co.’s manual, Pettingill & Co. apologized to 
the 7%mes, and promised to correct the mis 
statement by sending to each holder of their 
manual an ‘erratum’ giving the correc: 
figures, ‘The 7%mes is waiting for Pettingill 
& Co. to make good their promise,— W2i/ ~ 
iamsport (Pa, ) Times, 

















OUR HIGH-PRICED JOKES. 


Newspaper men who, among the fol- 
lowing short stories, find any which 
seem to be worth appropriating are 
reminded that, poor as they are, PRINT- 
ers’ INK has paid 50 cents apiece for 
them. Just think of it. Six dollarsa 
dozen. On that account it expects due 
credit, and will be very unhappy in the 

vent of any failure. People who send 
ontributions for this page ought to 
keep copies, if they value them, for 
really some that come are so bad that 
we have not the face to inflict them a 
second time on the originator, who may 
have thought himself rid of them for- 
ever. 

A MATTER OF FORM. 


“* Heroic” indeed is the poem that dares seek 
the light in our practical day. 
Divine inspiration is sold by the foot, and 
* jingles” alone seem to pay. 
The rhyme that will favor the sale of a soap, 
or laud to the sky novel things, 
Yields highest reward, and proudly o’er such 
will flutter fair Fame's golden wings. 
And if one can set it in form weird and 
strange—disjointed and halting, he knows 
The public will cheer! 
There is nothing to fear, 


For 4 iT 
(GOES! on! IT 

(GOES! y (1T 

€S) GOES! 

Home Missionary (to unregenerate club 
man)—My friend, have you read this little 
tract on ** The Issues of Life’’? 

Unregenerate C. M.—i’m a regular sub- 
scriber, I read every issue. Great, ain’t it? 


Publisher (to Editor)—More salary? Heav- 
ens, man! Our circulation’s dropped five 
thousand since you took hold. 

Same Publisher (to Advertiser)—Discount? 
Good gracious, man alive! Our circulation’s 
nearly doubled the last six months. 


Beginner at Advertising—What would it 
cost me for an outside cover page for six 
months ? Cd 

Ad Manager Ladies’ Magazine—T hat will 
cost you four thousand dollars each insertion. 

Beginner—Well, I'll take three lines, one 
time, run of the paper; and here’sa mortgage 
on my house, 


Intelligent Reader—I think your ‘‘ Family 
Reading” page is one of the best in the 
paper. 

Editor—Indeed ? 
English exchanges. 


Editor (to Business Manager)—I wish I had 
a good sharp assistant. 

Manager—Well, there’s a scissors-grinder 
down stairs. 


We clip that from the 


Satan—What was your business on earth ? 

Unfortunate—I solicited advertising for 
cards, hotel registers, albums, and 

Satan—Right over there, in the warm cor- 
ner, with the bunco steerers and green goods 
men: 





The ad solicitor asked the undertaker if he 
found business generally dead. He (the under- 
taker) said it was often that way. 


PRINTERS’ INK. 


289 


Visitor (in Insane Asylum)—What is the 
nature of that poor fellow’s hallucination ? 

Keeper—He wrote magazine poetry for 
seven years and became convinced that he 
wasa poet. He is incurable. 


Able Editor (a resident of a Prohibition 
town)—Please give me a pint of alcohol, I 
wish to use it in pickling a large worm. 

Druggist (after filling the order)}—By the 
way, what kind of a worm do you propose to 
pickle? 

Able Editor (secreting the bottle in his in- 
side pocket)—A book-worm. I am he. 


Able Editor—You have not yet turned in 
your regular batch of jokes, Mr. Hawhaw. 

Mr. Hawhaw (the professional humorist)-- 
T'll try to do them to-morrow, sir. I haven't 
felt in the mood to-day. 

Able Editor—What is the matter? Are 
you ill? 


Mr. Hawhaw—No, sir; only out of humor. 


Mrs. Doyle—Mrs. Hogan, Oi see yure son 
Jimmy ‘s workin’. 
Mrs. Hogan—Yis, he has a lovely job. 
Mrs. Doyle—What is hé doin’ ? 
rs. Hogan—Sure he’s distributin’ circu- 
lars fera man. Dey make lov’ly feed fer the 
gvats. 


About that trial ad, Mr. Merchant ; did the 
mail bring you anything? 


O, yes! 
Good! What did it bring? 
Your bill. 


No one connected with advertisements is 
more popular than the man who sets ‘em up! 


Proofreader—How about this statement: 
‘The reporter’s pencil is a composing stick?” 
Editor—Let it stand, that’s all write. 


Mrs. A, D, Ruyter—My dear, I want some 
more money ; I spent those twenty dollars you 
gave me, at Hustler & Co.’s, this morning, 
purchasing some of the elegant bargains I saw 
advertised in the ** Planet.” 

Mr. A. D. Ruyter (regretfully)—Great 
Scott, and I only got fifty cents for writing 
that ad! 


“In regard to the use of ‘cuts’ in an ad” 
said the experienced man, “ cuts made with a 
pair of shears, or a blue pencil, often enhance 
the value of an ad.” 


‘*Now, I don’t understand,” mused the 
publisher, as he receipted another bill, ‘| 
really don’t understand how people can ask: 
* Does advertising pay ?’”’ 


Repenting, after a slight difference with 
her compo, love, she sent him this invitation: 
“Sundays, t. f.” 

It proved a good ad; and secured perma- 
nent attention. 


The man who advertises is as wise as he can 


e 
And needs no porous plaster to draw the. pub- 
lic—see? : 


Nice Old Lady— Will you kindly tel me if 
the lady who writes *‘ The Mothers’ Page,”’ 
in your paper, is in. I want to tell her how 
much I enjoyed her article on “‘ The Evening 
Hour in the Nursery.” 

Office Boy—That him over there wid de 
pink shirt, smokin’ a cigaroot, 


Simple—What a suspicious fellow Stretcher 
is; he never believes anything you tell him. 

Sage—I know it ; you see he is one of these 
adve: tisement writers. 
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A LESSON IN ADVERTISING. 

About 8 o’clock on a recent morning three 
Italian push-carts, loaded with California 
pears, were stationed a few yards apart, on 
the Broadway side of the New York Post- 
Office. As pedestrians at that hour are pro- 
ceeding down-townwards, one would naturally 
conclude that the cart first reached would do 
the biggest business. The ——- how- 
ever, was observed to be the case he fruit 
was sold for the same price and presented a 
uniformly tempting appearance, 


th hs Me EOS 
Displayed Advertisements 

50 cents a line § $100 a page; 25 per cent 
extra for specified position—if granted. 

Must be handed in one week in advance. 


Sfrotype Eng. Con? New Chambers st, N.Y. 
STAMES EOP FOHER BRM iem. Ps. 


P TINC INK—Four Cents Per Pound. 
Rw ___ WM. JOHNSTON, 10 Spruce St., New York. _ 


People in U. 8. (300,000) reached only 

by one pe per. Circulation aovea 

over 15. pe. SCHWEIZER ZEI- 
PORTRAIT, 


TUNG, 116 Fulton sa 
Single col., “g I F5 
CHICAGO PHOTO ENG. CO., 1% Madison. 


POSTAL NOTES ABOLISHED. 
The only substitute that accommodate or 
sat: the le oer PATENT Corn MatL- 
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NMALF-TONE 








ING CARDS. sable tos a mail business. 
ann at. on wards f ‘Address for 
wm VORD & CO., DeTRorr, Micu. 
’ $100 
Arth UP S "4 | per pace 
9 for both 
Pete rSON S, | Magazines. 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 





Ly ed Mise ote 
WHEN RIT 





= Tonite Papers. Letter 














Made of finest Fren ch 
Kid oeeer, highly 
Nickeled Trimmings 

Hardest Thing on 









Close unless you 






ple as breathing. 
A t advertise- 
ment to send your cus- 


DOYLE & CO., World Building, N. Y. City. 





Farth to Open and |- 


GRATEFUL AND COMFORTING. 


Harrington Fitzgerald, Esq., pro- 
prietor of the Philadelphia /tem, pays 
the following tribute to the American 
Newspaper Directory : 

‘*T was in Europe in 1889 to see the 
great French exposition. I called on 
the manager of Epps’ Cocoa in Lon- 
don. ‘Qh, I know all about your 
paper,’ he said. ‘You had so much 
circulation in 1886, so much in 1887, 
and soon. You seem to be enterpris- 
ing and successful, and we like your 
progressive methods of doing business, 
although they are new and astonishing 
tous. Where did we find out about 
you? In Rowell’s Directory. We 
have used it for years. We place nearly 
all our advertising on the information 
which it affords. 

‘* *Tn regard to the Philadelphia Z/en 
we will begin to use it next year.’ 

‘** And they did, and have been doing 
so ever since. 

‘** If we had furnished the informa- 
tion about our circulation direct they 
would, probably, have had little faith 
in it; but knowing, by years of ex- 
perience, that Rowell’s Directory was 
reliable, they gave us the advertising 
on the strength of that faith.” 





F),. is an ad that gains 
‘trade. My customers 
say I write that kind. 
“© One firm says: “Your 
- ads are just what we wanted, 
i — they are doin ng business.’ 
~ Have just finished 16 illustrated 
medical ads. Proofs sent upon re- 
ze from $3 to 
own illustrat- 
ng ; ; a part of my business is mak- 
—4 drawings and writing 
or them—samples upon 
— letter - heads, 
trade-marks, etc. Ads for trade 
papers. I’ve hada practical me- 
chanical ex, ertence like to write 
mechani Have written 
books on medicin ines, shirts, bicy- 
cles, toilet articles, brick ma- 
chines, rubber goods, finance, 
— hose, packing and propeller 
eels. Send stamp; say which 
one you'd ee fone Illustrated 
8-page klets to order cost— 
oh Bb, $79.00 5 mean “gna 4 
a 





























The HOUSEREEPER, 


MINNEAPOLIS, MINN. 





PUBLISHED SEMI-MONTHLY. 


CIRCULATION, 
123,000 Fe 


Testimonial Number Two. 

** HOUSEKEEPER,” 

Minneapolis, Minn. 

Gentlemen: We find that to advertise 

+ in your paper means that every mother 
in the United States and Canada sees 
just what we want, at least we judge so 
from the bushels of letters received, 
where they have said, ‘‘ We noticed your 
ad in the HouSEKEEPER.” 

CHILDREN’S ENDOWMENT Soc., 

Minneapolis. 
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| PAYS ADVERTISERS. 





For SAMPLE COPIES AND RATES, APPLY TO 


THE PUBLISHERS, 


Or to C. E. ELLIS, Special Representative, 
517 Temple Court, New York City. 














e “* Business-Getting ’’ Qualities 


OF THE 


Vickery & Hill List 


bave been proved so often that they are 
now considered by prominent advertis- 
ers as An Absolute Certainty. 
However, we add another to our long 
list of published testimonials : 
Boston, Mass., August 9, 1894. 
Messrs. Vickery & Hill, Augusta, Maine: 
GENTLEMEN: Bei fully aware of the fact 


that you are not looking tor, nor in need of any, 
testimonial as to the satisfactory results ives 


by your unparalleled list, we send is this, 

which must be at least read with tification 
After checking back our nave’ ements care- 

ful ly, ae find that ds 


your peerlk 
d and shoulders” anees Oe il like publica- 


. And furthermore, — from your list 
show up exceedingly profitable; the curiosity 
ele mene seems to be Wsroughly el ——_.. As 
we seldom find ourselves in to ac- 


knowledge and to all the 

publishers ng drawing qualit aon an oe 

tion, ete., ete.—we sincerely hope 

prec. “< this recommendation in ey spirit it’ 

sent e beg to remain, men Be Mot very truly, 
MEDICAL INSTITUTE. 


CIRCULATION, 1 ON, 1,500,000 


COPIES PER MONTH GUARANTEED. 


= made by 





Comment at once if you wish to get in 
the October issue. Forms close September 1. 


R ates, or 4 other inform. tion, furnished by 
the HOME OFFICE, AUGUSTA, MAINE, 


Or by C, E, ELLIS, 517 Temple Court, 
Special Representative, New York City, 
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Are you aware that the Kings’ 
Daughters have a Registered 
Membership of nearly 400,000 
at this office—the New York 
Headquarters ? 
PRETTY VALUABLE LIST, 
ISN’T IT? 


All are of the best class of liberal, en- 
ergetic women of means, too. Why not 
speak to them every month in 


THE SILVER CROSS, 


their official magazine, read not only for 
entertainment, but for instruction and 
guidance in the work to which they 
have given themselves? 

Many prominent advertisers, who have 
vainly tried to purchase a copy of our 
Membership List, are availing them- 
selves of the fact that THE SILVER CROSS 
goes to every member of the order this 
year, to cover this field at small expense. 


This is one reason why we have 
five times as much advertising 
in our July issue as we had in 
January. Only Thirty Centsa 
Line. TRY US. 





THE SILVER CROSS, 





158 West 23d Street, New York Crry. 
TH E Established 
1878. 


BINGHAMTON 
LEADER. 


BINGHAMTON, N.Y. 


The DAILY LEADER, which has re- 
cently been reduced from $6.00 to $3.00 
per year, is the only Evening Paper be- 
tween New York and Buffalo with the 

Associated and United Fran- 
chises, selling for a penny. 


Circulation, 8,200. 


. 

The DEMOCRATIC WEEKLY LEADER. 
peqeees from $1.50 to $1.00 -per year. 
Ln oe es, seven columns. Estab- 

Issued every Friday. 


Circulation, 6,500. 


an LEADER is sold in 150 towns and 

es in New York and Pennsylvania, 

i s the Best Advertising Medium in 
the United States. Address 


THE LEADER, Binghamton, N. Y. 
Office for Foreign Advertising, 
132 Nassau Street, N.Y. 
S. S, VREELAND, Manager. 


eth Pages, 
Seven Columns. 
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Time The 
Is Coming To le do 


soon when you will make your lists for 


Fall and Winter Advertising. Blade 
bf 


You want good returns for money in- 
vested. To do this, ae pe must an 
pe making selections of good-paying TOLEDO, OHIO. 
me ~~ 


enor Jon fase 7m OE) The Daily Blade Bs Bre 








lation in the City 
bY f Toledo th ll other Toledo dailie 
The National MT acc, Gencckstrasendeteetns 


| western Ohio. 





off your list. 

Have you ever tried it? It’sa paying 

medium, as most general adv ertisers Th W kl Blad has a Nation- 

know. Some ve been with 4 7 yu | e ee y e al circulation. 
years, which is me of a good th 2 , 

No other weekly newspaper is so gener- 

Can we interest you to the extent of = | ally circulated in every State and Terri- 


an order? tory of the Union. 
give you on cotimate on it, r cena for a 
ate card, r Advertising Rates, address 
THE NATIONAL TRIBUNE, THE BLADE, TOLEDO, OHIO. 
Washington, D. C. New York Office : 





Branch Office: 66 World Building. 33 TRIBUNE BUILDING, NEW YORK. 


ae Ayano BITRATE 





Hit 
| 
| 
| 
| 
| 
] 
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°o 
Ohio THE VINDICATOR, 
Established YOUNGSTOWN, OHIO. 
State 81. H 7,800. 6,200. 
I ai Daily 8 ‘PAGES. Weekly 16 PAGES. 
Journal. pinserend every ey erent Bender. 
acmmapaamcdl ly a home newspaper, and acknow- 


jotgee to have the larges tcirculation 
astern Ohio, excepting Cleve- 





Leading Newspaper 
Of Central Ohio. land. 
—_——- A SUBSTANTIAL CIRCULATION, 
Daily—-Circulation 12,750, only morning | } obtained solely on the merits of the 
newspaper printed at Columbus, a city of over! ¢ paper and not built by coupon or 
100,000, and reaching by early trains the best | } guessing schemes. 


portions of Central and Southeastern Ohio. | 

Sunday—Circulation over 17,000, with- | SHE es. NDICATO R 
out a rival in its field, being the ouly news- | aeeunaes block in Ohio ered is ot 
paper circulated in Columbus on Sunday that | pletely equipped for the making of 








prints all the telegraphic and local news. An} A FIRST-CLASS NEWSPAPER. 
I especially good medium for classified adver- The Dail was established in 1889, 
\ tisements, Ne siete , . the Weekly in 1868. 
Posecenet . te “n 5 an caeinil To eehiante cover this prosperous 
‘i  igeenivigallcke= sags ds cppadeabebenmgal tesa section at a moderate cost, use 
} 22,000, chiefly among the farming com- 
t munities of Central, Southern and South-} THE VINDICATOR. 
| eastern Ohio, reaching more homes in this | FOR PARTICULARS, ADDRESS 


H region than can be done with any other pub- H. D. LA COSTE, 
lication, 38 PARK ROW, 

i OHIO STATE JOURNAL CO., NEW YORK. 

Columbus, Ohio. 
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AMLET said, ‘“‘ Put money in thy purse.” 
Wonder if he was not advising an ad- 


THE TROY PRESS? 


Send for reasons why you should use it. 
New York Office, 11 Tribune Building. 











NYTHING 
IN 
DVERTISING 


CHAS. K. HAIITT, 

Two-Thirty-One 

BROADWAY, 
NEW YORK. 


Established 1867. > 


THE INDEPENDENT, 
HELENA, MONTANA. 


Helena is the railroad, commercial and financial center of Montana; 
Capital and County Seat. 


THE INDEPENDENT is the best medium to bring results in the Treasure 
are it circulates in every town, mining camp and stock range in the 
tate. 


ONE OF THE BEST FIELDS FOR ADVERTISERS IN THE UNITED STATES. 
THE INDEPENDENT covers it. 
PUBLISHED SEVEN DAYS A WEEK. WEEKLY, EVERY THURSDAY. 








SIIPPPIGLGBVIOVVGGLOLLLG 


VIII FIIS 














CAN OPERATE iT 


"MEW MODEL’ 
7 WEB PERFECTING PRESS . 


BUILT BY THE 


Y WRITE AND SEE 
WY How IT'S DONE 
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IN WEST VIRGINIA, 
WHEELING 18 THE ONLY CITY OF 40,000 POPULATION. 
Wheeling is the center of a population of 200,000. 

WHEELING . 


THE EVENING AND SUNDAY NEWS 


18 THE LEADING PAPER, 





It has alarger total circulation than any other paper in West Virginia, and a 
fifty per cent larger local circulation than any other paper in Wheeling. 


The NEWS is the only paper in West Virginia whose circulation is guaran- 
teed in “ Rowell’s Directory.” These facts should be considered by vertisers 
desiring to cover Wheeling and vicinity. 


Cc. E. ELLIS, Man r Foreign Advertising, 
‘tir Temple Court, New Fork City. 

















TWO NEWSPAPERS THAT COVER KANSAS AND 
PAY DIVIDENDS TO THEIR ADVERTISERS. 


The Topeka Daily Capital, The Kansas Weekly Capita 


TOPEKA, KANSAS, —_ Farm Journal, 


State Record established. .............0+++ 1959 TOPEKA, KANSAS. 

Commonwealth established............... 1869 

Capital established.............. cscsccsees 1879 
(CONSOLIDATED 1889.) 


The leading farm and family newspaper 
of Kansas. 

Reaches 1,000 Post Offices and every county 
The only morning paper published at Topeka. > in the State. 
The largest daily circulation in Kansas, Is read by the best class of farmers. 


For Advertising Rates, address THE TOPEKA CAPITAL CO., TOPEKA, KANSAS. 





























Py od — SEPTEMBER 1894 —_ tm samneit's Wott concen 


Copyright. 1894, by The Gannett & Morse Concern. 


$5 ALINE svt’ IT PAYS. 


That's Comfort. 


Space of us or of agents. The Gannett & Morse Concern, Publishers. Home Office, 
Augusta, Me. Boston, John Hancock Building. New York, Tribune Building. Lewis A. 
Leonard, Representative. 

































MISSOURI 


ST. LOUIS 
CHRONICLE 


= IN THE LEAD @ 





THE CHRONICLE FIRST. 


PRINTERS’ INK, a New York weekly 
journal for advertisers, George P. 
Rowell & Co., Publishers, May 30, 
last, published the following concern- 
ing St. Louis dailies: ‘In St. Louis 
the largest daily circulation is given to 
the Evening Chronicle, a large one- 
cent paper, delivered by carrier at six 
cents a week. It guarantees to its ad- 
vertisers a larger circulation than any 
other daily in the State and a larger 
paid circulation than the combined cir- 
culation of all other St. Louis afternoon 
papers. Next to the Chronicle comes 
the Republic, with more than 58,000 
circulation, and then the G/lobe-Demo- 
crat, with more than 51,000. No in- 
telligent advertiser would think of neg- 
lecting any of these papers.” 


The Chronicle 


G@VARANTEES TO 
ADVERTISERS: 
FIRST—A larger daily circulation 


than any other daily newspaper in 
the State of Missouri. 





SECON D—A larger circulation in the 
400 cities and towns surrounding 
St. Louis than any other daily 
newspaper. 

THIRD—A larger paid circulation 
than the combined circulation of 
all other St. Louis afternoon pa- 
pers. 


Circulation, 75,000 Daily. 


E.T. PERRY, 


Manager Foreign Advertising Department, 
53 Tribune Building, New York. 
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The 
Strongest Proof 


of the value of a pa- 

per is a good testi- 

monial. 

It will pay every ad- 

vertiser to consider 
The 


Saturday 


Telegram 
MANCHESTER, N. H. 
READ THIS LETTER: 


Boston, Mass., August 9, 1894. 
Chas. E. Ellis, Esq., 
Temple Court, N. Y. City: 

Dear Sir: We feel that we are called upon 
to write you a few facts concerning the grati- 
‘yas results that have attended our adver- 
tising in the SaTuRDAY TELEGRAM of Man- 
chester, N. H. 

We can cheerfully say that our advertise- 
ment in the TELEGRAM has paid us better, in 
proportion to its cost, than any other medi- 
um we have ever used. 

Its drawing qualities are certainly phe- 
nomenal. All our ads are keyed, and the re- 
plies are carefully checked back and credited 
to their respective mediums at the end of 
each month. 

If you have any more papers like the TELE- 
GRAM bring them on, and we will immedi- 
ately give youacontract. Weare, 


Yours very trul 
N. E MEDICAL INSTITUTE. 


THE TELEGRAM has the 
largest circulation of any pa- 
per in New Hampshire, and, 
with one exception, the lar- 
gest circulation of any weekly 
paper in New England. 








PROVED CIRCULATION 
FOR 13 WEEKS: 


804,375 COPIES. 


For rates, etc., address 





NEW YORK OFFICE: 
S17 TempPcte Court, 
c. E. ELLIS, MANAGER. 
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THis 
STATEMENT 
OF THE 





If You Are 


An Advertiser or a 
Possible Advertiser, 


Net Daily Circulation 


The Cleveland 
Press 


For the Past Seven Months 
ought to interest you. 


i i i a a a a a 


























THE CIRCULATION of a newspaper is the measure of its efficacy. Our 


circulation books are open to our 


vertisers; no fraud; no ex 


ration ; 


nothing to hide or gloss over. We prove our statement. 
has the 
Ohio—over 70,000 
classes—HENCE BRING 


copies daily. 
BEST RESULTS. 


EASTERN OFFICE: 
TRIGUNE BUILDING, NEW YORK CITY, 


Cc J. BILLSON, Manacer, 





We say ‘‘ THE PRESS’ 


la it, much the largest, circulation of any newspaper in northern 
Reaches the largest thinking and buying 


E. W. OSBORN, Manager. 


| 














November. December. January. February. March. April. May 
1 437 3,982 61,576 68,163 69,298 Sunday 72,113 
2 63,200 64,285 65,622 69,087 70,202 69,136 75,144 
3 654 Sunday 65,592 69,180 70,755 71,567 73, 926 
{ 64,071 54,008 64,835 nda Sunday — 69,018 73,454 
Sunday 63,891 66,122 68,433 68,972 68,710 71,791 

j 63,600 63,856 66,07 68,730 68,724 69,693 Sunda 

r 65,759 63,508 Sunday 68,219 .056 70,080 71,% 
, 97,797 65,135 64, 69,134 68,782 Sunday 72/277 
i 64,328 456 65,809 69,562 69,515 68,988 71,714 
, 66,548 Sunday 65,495 70,276 70,091 68,976 71,671 
4 65,023 63,504 65,418 nday Sunday 69,084 72,586 
( Sunday 68,944 65,969 63,113 69,347 69,064 72,828 
63,963 64, 67,107 69,052 69,190 69,937 Sunda uy 

: 63,961 63.815 Sunday 68,944 931 70,270 71,4 
> 62,959 64,908 65,678 68,718 68,916 Sunday 71,913 
{ 63,974 65,530 66,787 72,027 69,788 69,448 71,516 
> 473 Sunday 66,660 20,276 71,090 69,453 70,558 
§ 6046 —-*63,749" 65.925 + Sunday Sunday 69774 71.310 
{ Sunday _ 63,706 67,315 69,812 68,798 69,110 71,918 
, 63,690 64,677 67,539 68,958 69,064 71,1 Sunday 
j 63,306 64,700 Sunday 68,489 68,556 71,197 71,801 
; 63,780 65,442 67,578 66,586 68,545 Sunday 10,767 
{ 63.350 «5363s. 70,722 «70,086 ~—=S«20,556 70,916 
r 63,378 Sunday 68,016 70,318 69,834 71,098 71,753 
64,869 62,961 124 Sunday Sunday 71,285 T2447 
{ Sunday 64,945 74,102 69,273 68,458 0.592 73,088 
) 62,805 66,354 69,438 43 68,786 69,104 Sunday 
63.924 «65.106 += Sunday 291 69.007 71,637 69,541 
{ 378 65,708 68,093 69,085 Sunday 71.489 
, 61,787 65,416 67,950 69,867 71,050 66,644 
f Sunday 68,418 70,350 70,832 
: 1,696,010 1,676,993 1,825,414 1,660,791 —1,873,6)3 1,750,165 1,987,365 
Wiis sss 66,231 64,499 67,608 69,191 69,392 70,006 71,764 
f Guaranteed Actual NET Average forseven months, 68,243 
f ‘ bad 6 - *“* twelve months, 67,264 
{ “ “ “ “ * month April, 1894, 70,006 
r os “ a a ** month May, 1894, 71,764 





— 
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There are 5,900,000 People 
In the District Tributary to 


PITTSBURGH. 


You Cannot 


Advertise This Vast Region 
Without Using 


the PITTSBURGH POST. 


THE POST is the Only Democratic Daily in Pittsburgh 
and the Only Democratic Paper in Western Penn- 
sylvania Issued Every Day in the Year. 












‘ Soeeed BESPOC SHEESH EBEDELE FE SOEO FFE POEHOEREDE 

: f Circulation, July, 1894 

$ Detailed Statement of Circulation, July, 1834. 

~ 

$ vz —_—ODAILY. SUNDAY EDITION. ¢ 

@ July 2 Leal Neve apeebeepeeseawesen som July, ies week Cciessveneganers 29,310 3 

, 2 See ae Saree 3 

- = Boe wo. 95,224 me Gk” 9  dasonveoaseoees 

Me RR Bo dcccictdocttins "lll 85,266 ©. WF Visesneeasee 26,310 

Oo Eine 86,050 ———. ; 

) ERE cumatecmreneonni 40,214 > 
i RRR ae 40,762 

ee « 32° 41,112 : 

, ae = 40,594 

oe “1 : 39,768 464 

o “m.. 39,682 @ 

a ; 

4 “ 19. 38,156 D4 
“ 90." 88,460 3 

oe «21.. 38,776 

. o iis 38,376 

eo * us: $8,580 oon 

& “ @..... 38,410 : 

® & B.... 38,470 ; 

- se $eis10 5 

, doe. _peneiacecenes . $8,478 

3 © Dinctvacesss sttcocameias 88,888 

3 Te 1,001,402 3 

ROD OSEOOOSSS OCHO OEP EOEED ESHER HHEREEEEHEOROD 





does not divide its constitu- 
T | I E POST ency with any other paper. 
It has a Large Circulation in 
the Three States of Western Pennsylvania, Eastern Ohio and 


West Virginia. All the Money Makers in Pittsburgh Advertise 
in THE POST. They know its value. 





New York Office: 85 Tribune Building, 
N. M. SHEFFIELD, Agent. 
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What We Will Do. 


We will give advertisers proof of the 
largest circulation in Colorado. 


We will prove it to their satisfaction. 


We will give them satisfactory serv- 
ice for their expenditure and, in 
short, please them in every way. 


What We Won’t Do. 


We won't cut rates. 


Compare The Two. 


THE ROCKY MOUNTAIN NEWS, 
DENVER, COLO. 


New York OFFICE, 
TRIBUNE BUILDING. 
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are credited with 
purchasing eighty-five 
per cent of all goods 
consumed in the 

y household or used 


by the family. 


Bera Homes Can Be Reached Through 
s pa a 

















who are good buyers 

at all seasons 

comprise the con- 
stituency represented 

by The Ladies’ World. 
Moral: Use its columns. 





For estimate write to the publishers, 
S. H. MOORE & CO., 27 Park Place, New York. 











































Colorado Is Not Dead. 


PRINTERS’ INK. 


Colorado is not sleeping, but is ALIve and‘awake. 
Nowhere in the Great West is there more ac- 
tivity than in Denver and Colorado. 


The Denver Times-Sun 


Stands first and foremost as the leading 
daily newspaper of the Rocky Mountain 
Region. Its circulation ts fifty per cent 
larger than any other Colorado news- 
paper. It covers the State and Section 
thoroughly. 


The Colorado Weekly Sun 


Is the only big weekly between the Mis- 
souri River and the Coast. It circu- 
lates in every State and Territory in the 
Union. 


If You Want To Reach 


The people of the West THOROUGHLY, econom- 
ically and judiciously, you should use these two 
papers. Daily circulation 32,000 and Weekly 
30,000. Rates on application. Address 


THE DENVER TIMES-SUN, 


DENVER, COLO. 
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THE BEST. 


Taking it all in all, the West is about the best 
country for the advertiser. The Middle farming 
States the best among the best. 

It has been demonstrated that Western folks 
don’t look so closely at the pennies as Eastern 
folks. 

lf a Westerner wants a thing he generally gets 
it. His wife gets what she wants twice as quick 
as he does. 

The class that has suffered the least during the 
recent depression has been the farming class. 
The farmers of the Middle farming States least 
of the least. Crops have been good this year. 
We haven’t much to complain of. Rattlesnakes, 
perhaps. But that is another story. 

About one-third of all the Country Weeklies 
published in the Middle farming States belong to 
the Co-operative Lists of the C. N. U. Naturally 
the best way to use them is through the C. N. U. 
How else would you do it P 

The papers of the C. N. U. are high grade and 
have a very high average circulation. Population 
is not so dense in the West as in the East, but the 
people who do read the papers have more money. 
As we said before, taking it all in all, you can’t go 
very far wrong if you advertise in the C. N. U. 

Catalogue gives further particulars. 








CHICAGO NEWSPAPER UNION, 


87 to 93 South Jefferson Street, 10 Spruce Street, 
CHICAGO. New York. 
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lop, THERE: ARE Sin] 
ay VA ‘BeauTiFuL: HOMES 2 ee ia 
In Tacoma than in any other cityofitssix 
om hei eae eb 3 continent can be 

ren from their windows, and green lawns bright with~~ 
Tosesthat bloom nine months inthe I SUPPUL them 
Y aut OS Bi $e Ygs 


Gir”, ; \ 
. AVERAGE) 




















ILLJELL-You-At-A BouT- THESE: PEOPLE: On-THEM 
Au ABouT-You; DO-YOU-WISH'TO-BE-INTRODUCED? 


VV" —<—-s.c. BECKWITH: = 
‘CHICACO : 9) . T ch NEW: YORK 
SO9-THE-ROOKERY FoRFicn-Anvertis!™ 4H TRIGUNE-BLOC 
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A Good 
Advertising Agency 


Does Three Things 
For Its Customer. 





1.—It saves him from mistakes in the selection of media. 

2.—It relieves him of the detail of placing the business 
with the publisher, the checking of insertions and the pay- 
ment of bills. One order and one check is all the advertiser 
needs to give. 

3.—It insures to him the REAL bottom rate. Some pub- 
lications have two or three bottom rates for as many different 
advertisers. The agent knows these things, or if he does not, 


% 


You may select your own papers, or we will advise with 


he has missed his calling. 


you and help you to select them, or we will select them 
for you. 

You may prepare your own advertisements, or we will 
prepare them. 

In the twenty-seven years that we have been in busi- 
ness, we have learned advertising as you have learned your 


business. 


If you have a question to ask--write to us. 


THE GEO. P. ROWELL ADVERTISING CO., 
NEWSPAPER AND MAGAZINE ADVERTISING, 


10 SPRUCE STREET, NEW YORK. 











